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Background and Objectives: The climate crisis has reached a tipping point, with drastic 
mitigation action needed now more than ever. Mitigation can take place on multiple levels, 
namely governmental, industrial, and individual. As governments and corporations aren’t 
doing enough, responsibility can sometimes be unjustly shifted onto only the individual. 
Within this, there can be disparities between men and women with how they view and adopt 
climate friendly behaviors. This study aims to explore this possible gender gap surrounding 
personal climate mitigation efforts among individuals in Western Norway as well as explore 
how they view these efforts and where they believe the responsibility for mitigation lies. 
 
Methods: A qualitatively driven, mixed-methods design was utilized to balance in-depth 
narratives with some general and larger scale findings. Six semi-structured interviews were 
conducted with individuals living in or around the Bergen area in western Norway. An online 
survey was sent out and received 67 responses from individuals who are from or now live in 
Norway. The qualitative data was analyzed via thematic networks which generated 3 main 
themes that structured the findings. The quantitative data fit in the analysis under one of these 
themes as a compliment to the qualitative data. 
 
Findings: The findings show that there is a possible gender gap when it comes to how men and 
women view and act on climate change and mitigation. Men seem to be less able to bend 
outside of their gender expectations, and therefore take feminine climate friendly behaviors, 
than women. When gendering various climate impacting behaviors, common actions were seen 
as neutral, while a few actions were polarized such as a meat filled diet being masculine and 
reusable bags being feminine. Individual action was seen to not be enough in the fight against 
climate change, with collective responsibility and more mitigation from states and corporations 
being favored by participants. 
 
Conclusion: Having knowledge of gender expectations and performance in a particular area is 
vital in order to make climate friendly behaviors more neutral and attempt to get individuals to 
adopt more behaviors that benefit the planet. 
 





CIB Climate impacting behaviors 
CFB Climate friendly behaviors 
EV Electric vehicle 
GSS Gender as a social structure 
IPCC International Panel on Climate Change 





1.1.1 The Need for Mitigation 
The detrimental effects of climate change are now being seen at an alarming rate. No 
matter where you look in the world you can find a myriad of climate change related disasters. 
Within the span of a few days in the summer of 2021 there were multiple extreme weather 
events across the globe: extreme heat waves and fires across the western US, Canada, and 
Siberia, devastating floods in several countries such as in Germany and Belgium where 188 
people were killed, and also in China where they experienced a flood caused by record breaking 
rainfall that hasn’t been seen in 1,000 years (Brock & Fuessel, 2021; Freedman, 2021; Ni & 
Davidson, 2021). These are the many effects being seen at only 1.1-1.2°C warming (Hersher, 
2021). Most of the countries of the world signed on to the Paris Agreement in 2016 which set 
a goal of limiting warming to 1.5°C (Intergovernmental Panel on Climate Change, 2018). 
Unfortunately, not enough action is being taken and the world is on track for 2°-3°C warming 
(Climate Action Tracker, 2021). The International Panel of Climate Change (IPCC) just 
released its new groundbreaking report that detailed that drastic action needs to be taken in 
order to avoid exceeding 1.5°C and 2°C warming, and that every region on earth will 
increasingly feel the effects of climate change (IPCC, 2021). 
There are many ways to mitigate climate change, which means to cut or eliminate 
greenhouse gas emissions that cause climate change (United Nations Environment Programme, 
n.d.). Although national and international mitigation from governments and corporations is 
vital and will be examined in the context of responsibility, this study will largely focus on 
climate impacting behaviors (CIBs), with a special focus on gender. Climate friendly behaviors 
(CFBs) that help mitigate climate change on an individual level are plentiful, and some of the 
common ones that will be focused on in this research are reduced or meat free diets, driving an 
electric car, using public transport, biking, recycling, and using reusable bags. A few climate 
un-friendly behaviors are also included, such as gasoline cars, meat-filled diets, and plastic 
bags. 
 
1.1.2 Norwegian Context 
As indicated by the latest IPCC report, no part of the world is safe from the effects of 
climate change, not even Norway (IPCC, 2021). The country is predicted to see an increase in 
rainfall which can result in flooding and landslides, like the one in Bergen in 2005 which left 
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several dead and injured and destroyed property (Granli, 2010; Hanssen-Bauer et al., 2017). 
Norway might have the connotation of being a progressive and climate friendly country, but it 
is also an oil rich country that continues to drill and plans to for the foreseeable future (Ministry 
of Petroleum and Energy, 2021). Each year it receives the top spot on the UN Human 
Development Index, including in 2020, but their ranking falls 15 places when emissions and 
material extraction (e.g. fossil fuels) are taken into account (United Nations Development 
Programme, 2020). On the UN’s index for measuring gender equality, Norway also comes in 
at number one (United Nations Development Programme, 2020). Examining the gendered 
aspects of individual climate action could shine a light onto if mitigation efforts are truly equal 
between the genders. Bergen, the city this study focuses on, and also one of the rainiest cities 
in Europe, feels and will continue to feel climate change via heavy rain, flooding, and 
mudslides, all of which threaten the city, the people, and a UNESCO World Heritage Site 
(Dannevig, Hovelsrud, & Husabø, 2013; Langeland, Klausen, & Winsvold, 2013). 
 
1.1.3 Gender and Climate Change 
Gender plays a large role in climate change, and more specifically can possibly 
influence whether individuals adopt these climate friendly actions or not. Gender expectations 
can impact efforts to mitigate climate change, and some studies have shown that men are more 
likely to engage in gender identity maintenance and will reject climate friendly actions if it is 
seen as a threat to their masculinity (Brough, Wilkie, Jingjing, Isaac, & Gal, 2016). It has been 
discovered that meat has a link to masculinity and that men are less likely to decrease the 
amount of meat in their diets because this action, albeit good for the environment, would be 
seen as feminine (Rozin, Hormes, Faith, & Wansink, 2012). 
If various CFBs hold feminine connotations, there could be an issue of men resisting 
the adoption of these actions due to their desire to perform what is expected of their gender, 
and this study aims to explore this in the context of western Norway and Bergen specifically. 
 
1.2 Purpose and Objectives 
As climate change is a time-sensitive issue that requires action from multiple fronts, it 
is imperative to make sure that everyone is involved and expose any discrepancies that might 
hinder people from mitigating climate change such as gender roles and expectations. It is 
important to understand the impact these discrepancies have on climate change mitigation in 
order to properly address the skepticism and barriers that come with it. Only then can we find 
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a way to disconnect mitigation actions from perceived femininity, as well as provide a basis 
for further research. There is hope that by empowering the people, they will not only decrease 
the demand for environmentally damaging products but will also demand action from their 
governments. This can be seen as hopeful consequence of this research, but the main purpose 
of this study is to explore how gender expectations can have an impact on a Norwegian 
individual’s view of and willingness to adopt CFBs. 
 This research aims to contribute valuable knowledge to the fields of gender studies as 
well as global development. Since this study focuses on gender roles and gender performance, 
it will contribute more knowledge to the understanding of societally shaped gender roles, 
specifically in Norway, and how they impact an individual’s choices. It will also contribute 
more knowledge to the growing field of gender and climate change – specifically on how 
gender expectations and performance play a role in climate change. The field of global 
development covers a wide array of topics, including gender and climate change. This can be 
seen through the UN’s Sustainable Development Goals with goal 5 being about gender equality 
and many goals, such as 7 (affordable and clean energy), 11 (sustainable cities and 
communities), 14 (life below water), and 15 (life on land) being related to climate change 
overall, and goal 13 specifically focusing on climate action (United Nations, n.d.). This 
research will contribute specifically to goal 13, with a focus on individual efforts, and hopefully 
provide ways in which we can encourage more climate action. Most of the literature in gender 
and climate change is about how women in the Global South are the most vulnerable to the 
effects of climate change. This study instead aims to add to the literature pertaining to the 
Global North, and specifically about how individuals can impact the climate, not how the 
climate impacts the individuals.  
 
1.2.1 Research Objectives 
The main research objective is to identify if there is a gender gap in surrounding climate 
friendly behaviors by exploring the relationship between gender expectations, gender 
performance, and individual climate mitigation efforts in Western Norway. 
 
This study will explore the following research sub-objectives: 
• To examine how gender expectations impact efforts and perceptions of efforts to adopt 
climate friendly behaviors among individuals in Western Norway 
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• To explore how men and women in Western Norway perceive specific climate impacting 
behaviors as being either masculine, feminine, or neutral 
• To explore how individuals view individual mitigation efforts and where they perceive 
that the responsibility of fighting climate change lies 
 
1.3 Thesis Structure 
This thesis consists of 7 chapters. In this chapter, the research has been contextualized 
and research questions have been outlined. Following this, the theoretical frameworks for this 
study are presented – doing gender and gender as a social structure. In this chapter there will 
also be a review of literature relevant to this thesis, with a focus on climate mitigation and 
gender and climate. Chapter 4 details the research design and methodology used in this study. 
Chapter 5 presents the findings, which are then discussed in chapter 6. The final chapter is the 

























2. THEORETICAL FRAMEWORK 
For this study I utilized two theories, which will be outlined and described in this section. They 
informed my research questions, literature review, and data analysis and interpretation process. 
The main theory is doing gender, with my supplementary theory being gender as a social 
structure.  
 
2.1 Doing Gender 
Doing gender is a framework developed by Candice West and Don Zimmerman which 
theorizes that gender is a performance and that individuals constantly perform societally 
constructed expectations of feminine and masculine behaviors  (West & Zimmerman, 1987). 
They also present the idea that we perform gender with the possibility of having others judge 
our actions and assess our gender (West & Zimmerman, 1987). Three key concepts are 
highlighted and defined in this theory: sex, sex category, and gender. According to West and 
Zimmerman (1987) sex is assigned, typically at birth, in accordance with society’s biological 
classifications for male and female. Sex category, a main component of this theory, is what we 
identify as and is attained via performing what is expected of someone of a certain sex, and 
can sometimes be the opposite of one’s sex that was assigned at birth (West & Zimmerman, 
1987). For example, an individual can be assigned the male sex at birth but identifies as a 
woman as their sex category. The actions one takes to fit in a sex category is known as 
performing gender – meaning we ‘do’ gender in order to fit into a specific sex category. 
West & Zimmerman (2009) updated their theory to include this idea that performing 
gender is upholding sex category membership, along with the premise that sex category 
membership being the basis on which individuals judge the behavior of others. The creators of 
this theory have also elaborated on the idea that gender expectations are created and reinforced 
by history, as well as society and its structures, and that these ideas of sex category and gender 
can be changed (West & Zimmerman, 2009).. 
It is also important to expand upon the concepts of masculinities and femininities as 
they are a key component of doing gender and will therefore also be part of the main framework 
of the study. The concept of masculinities has been developed and studied widely in gender 
research and one of the most notable scholars who has given extensive insight into this topic is 
Raewyn Connell (Connell, 1995; Connell & Messerschmidt, 2005). Through Connell we learn 
that masculinity is not a set trait but rather a position or status in society that can be achieved 
by performing actions that have been deemed masculine by society (Schippers, 2007). Connell 
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also notes that masculinities differ depending on the social context (Connell & Messerschmidt, 
2005). It should be noted that these two ideas also apply to femininities (Connell & 
Messerschmidt, 2005; Schippers, 2007). 
 
2.2 Gender as a Social Structure 
Gender as a social structure (GSS) is a framework developed by Barbara Risman to 
help establish gender as its own structure in order to heighten its significance to the same plane 
as economic and political structures, as well as to provide a better system for gender analysis 
across different sections of society (Risman & Davis, 2013). Within this theory lies the core 
premise that not only do gender structures shape the actions of individuals, but individual and 
group actions also shape and create these structures (Risman & Davis, 2013). In this 
framework, gender is structured across 3 dimensions: individual, interactional, and macro 
(Scarborough & Risman, 2017). It also includes material and cultural processes which operate 
across and within these levels, with the material components being “bodies, laws, or 
geographical locations and how these impact social lives,” and the cultural processes being 
“ideological or socially constructed ideas that orientate peoples’ perspectives and worldviews” 
(Scarborough & Risman, 2017, p. 2). These processes, the dimensions, and how they all 
interact can be seen in Figure 1.   
 
 
Figure 1: Gender as a social structure (Scarborough & Risman, 2017) 
On the individual level there is an emphasis on how gender is developed within the 
individual. Biology and hormones make up the material processes, while cultural processes, 
like the socialization of children, form the different gendered personalities, identities, and 
perspectives of individuals (Scarborough & Risman, 2017). 
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The interactional level of this structure focuses on how gender impacts the interactions 
between individuals. The cultural processes on this dimension shape gendered stereotypes and 
how they influence how we expect others to act (Risman, Froyum, & Scarborough, 2018; 
Scarborough & Risman, 2017). It is within this level that the concepts of sex category and 
doing gender can also be found. 
At the macro dimension there is a concentration on gender on a larger societal scale. 
Within this level there is a large focus on the material aspects such as laws and regulations that 
control the actions of groups and individuals (Scarborough & Risman, 2017). Culture emerges 
on this level through how society views men and women, and through the development of what 
the society considers masculine and feminine behaviors to be (Scarborough & Risman, 2017).  
 
2.3 Application of the Theories 
2.3.1 Doing gender 
Doing gender is the main theory that influenced the various components of my research 
process. It informed the formation of my research questions, research design, interview guide, 
survey, and literature review. I believe this framework is a good fit for this research as it 
allowed for a deeper analysis into how gender expectations and performance color and 
influence certain actions, namely those that impact the environment. West and Zimmerman 
(2009) also state that there is a need for more studies that explore how sex categorization 
interacts with performing gender, which is explored this research. This study focused on 
analyzing the interaction between an individual’s sex category, as well as their fear of 
categorization or assessment, and an individual’s performance of gender via climate friendly 
actions. While doing gender has been a very important theory in gender studies and other 
surrounding fields, there is a lack of its utilization in the joint field of gender and climate 
change. This gap in research reinforces my belief that this framework is a suitable fit for this 
study. 
 
2.3.2 Gender as a social structure 
 This theory was added to the research process after data collection but was utilized in 
the editing of the research objectives and the analysis of the data. Through my process of 
managing the data I felt that there was a gap that doing gender alone could not cover. I was in 
search of a theory that would allow me to explore not just how gender is performed via the 
individual, but also how society creates and shapes gender and gender expectations. GSS 
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provides this as it has a clear and set framework for how society impacts gender and vice versa. 
Analyzing gender through this structure allowed for a deeper understanding of how “gender 
shapes ongoing practices” on the different levels and how “gender as a structure is sustained, 
challenged, and reproduced” via these practices (Scarborough & Risman, 2017, p. 2). This 
study mainly focuses on the interactional dimension, and as doing gender fits into this level of 
the structure, I felt that the addition of this theory could provide a complementary tool with 
which to analyze the data. For all of the reasons given above, I believe this theory was a 





















3. LITERATURE REVIEW 
This chapter will review literature on gender and climate change mitigation. While this 
study focuses on these topics in the Norwegian context, it is important to understand the wider 
context around certain themes. These include climate mitigation on an international and 
national scale, arguments around responsibility, and how gender and climate change interact, 
with a focus on mitigation.  
The literature review begins with an introduction into mitigation on an international 
scale in order to understand what action is being taken and to gain an insight into who holds 
the responsibility of mitigating climate change. As Norway is the focus of this study, the review 
then proceeds to highlight literature related to national mitigation efforts, with a specific focus 
on policies, public acceptance, and a link to gender. 
The second section of this chapter focuses on literature related to gender and mitigation 
in order to provide an overview of research done on this topic. As in the first section, 
international literature is presented first as this is where most of the research lies. This is 
followed by a focus on the Nordic region as Norway shares a similar culture with this region 
and therefore the findings can be more relatable to the Norwegian context. Finally, literature 
concerning climate mitigation and gender in Norway is presented. As there is a severe lack of 
literature specifically related to this topic in the Nordic context overall, and specifically the 
Norwegian context, this study has the aim of filling this gap. This will be discussed further at 
the end of this chapter. 
This review draws upon empirical literature from peer-reviewed articles as well as a 
few reports and was collected throughout the research process. Oria and Google Scholar were 
utilized to find the articles via various combinations and variations of search keywords such 
as: gender, climate change, global warming, mitigation, responsibility, fossil fuel companies, 
climate action, environmentally friendly, eco-friendly, Norway, Scandinavia, masculinity, 
femininity, gender roles. Literature was occasionally found via references in other articles.  
 
3.1 Climate Change Mitigation 
Nations around the world, including Norway, have taken various efforts to combat 
climate change, such as signing on to the Paris Agreement in 2016. It is important for this study 
to examine and establish where the world and Norway stand now in this fight against climate 




 There have been various international climate change treaties since the Kyoto Protocol 
in 1990, but in the last decade there has been a steep increase in mitigation policies adopted at 
national levels. In 2012, only 23% of countries had a goal for reduced emissions and this 
increased substantially, with 76% having an emissions target in the year following the Paris 
Agreement (Iacobuta, Dubash, Upadhyaya, Deribe, & Höhne, 2018). The European 
Environment Agency (2020) reported that in 2019 there was a noteworthy 4% drop in 
emissions in the EU from the levels in 2018, and that the EU was on track to meet 2020 
emission targets. Due to the COVID-19 pandemic, there was a global decrease of 8.8% in 
greenhouse gas emissions in the first part of 2020 (Burck, Hagen, Höhne, Nascimento, & Bals, 
2020).  
While there was a drop in emissions during the pandemic, it is short-term unless 
structures are put into place that allow for a significant decrease in emissions each year (Burck 
et al., 2020). A study conducted by Roelfsema et al. (2020), which analyzed national climate 
mitigation policies, also noted that the current policies in place fall very short of the Paris 
Agreement goals and will not be able to stop the substantial increase in emissions that is 
projected to happen until 2030. Iacobuta et al. (2018) emphasized that an increase in legislation 
is not enough, and that the power lies with policy being implemented effectively. An update 
by Climate Action Tracker (2021) showed that the current pledges in place will result in 
warming of 2.4°C, almost a full degree over the 1.5°C limit established by the Paris Agreement. 
But it is not only nation states that are responsible for cutting emissions. 
 With 20 companies being responsible for a third of global emissions with no reduction 
in sight and nations taking insufficient action, there comes the question of who should fight 
climate change and where the main responsibility lies (Taylor & Watts, 2019). As of late, there 
seems to be a lot of pressure on the individual to make environmentally friendly choices in 
order to save the planet. One of the driving forces behind this has been communication from 
fossil fuel companies, such as BP, that shift the onus of mitigation away from themselves and 
upon individuals (Doyle, 2011; Smerecnik & Renegar, 2010). When it comes to the stance of 
the individuals, it has been noted that they believe the responsibility lies with governments and 
companies (Unsworth, Russell, & Davis, 2016). While this study does not focus on the Global 
North v. Global South, it is important to highlight that they are a large part of the mitigation 
debate. Uddin (2017) outlined this debate and pointed out that while both are responsible for 
climate change, developed countries with high emissions and nations in the Global North, such 
as Norway, hold a larger responsibility. 
 11 
3.1.2 Norway 
 Norway has a unique standing in the climate change discussion as they are a large 
producer of fossil fuels but also claim to be committed to mitigating climate change and have 
put numerous policies in place to help fight climate change. While its emissions on the global 
level are miniscule, Norway is a very wealthy country, with most of this wealth coming from 
the extraction of oil and gas and are ranked seventh in the list of largest emission exporters 
(Ćetković & Skjærseth, 2019). Despite this, Norway has been active in the fight against climate 
change, with signing onto international agreements on climate change, adding climate change 
to their foreign policy agenda, and enacting key policies for reducing emissions such as the 
incentivization of purchasing electric vehicles (EVs) (Ćetković & Skjærseth, 2019).  
Under this incentives system, EVs are exempt from taxes or have a reduced rate, are 
allowed to drive in special lanes reserved for buses and taxis, and have access to free charging 
stations (Ćetković & Skjærseth, 2019). In order to further reduce emissions, the country has 
set a target for all new cars and light vans to be zero-emission after 2025 and to have complete 
climate neutrality by 2030 (Climate Action Tracker, 2020; Samferdselsdepartementet, 2017). 
As is the question on the international scale, is enough being done to meet the goals set by the 
Paris Agreement? 
 Four years after signing onto the Paris Agreement in 2016, Norway submitted an update 
of their commitments, which unfortunately still do not seem to be ambitious enough. Norway 
increased their 2030 emission reduction target from 40% to 50%, but Climate Action Tracker 
(2020) found that their new targets, along with the old, are insufficient. In this case, insufficient 
signifies that these goals do not limit warming to 2.0°C, and if all nations were to have the 
same targets as Norway, there would be 2.0 – 3.0°C of warming, way over the 1.5°C target set 
under the Paris Agreement (Climate Action Tracker, 2020). Ćetković and Skjærseth (2019) 
analyzed Norway’s climate policies and observed that while there have been some 
environmentally friendly efforts in the oil and gas sector, there is no plan to fully phase out 
extraction. Since the oil industry helped build the country’s wealth that has provided the 
population with many benefits including a strong welfare state, it is important for mitigation 
measures need to have public backing. 
 There is a general acceptance and support for climate mitigation policies among 
Norwegians, but there is a slight difference in how men and women look at the issue. In general, 
Norwegians have a strong belief that the climate is changing and 68% believe that this is in a 
large way due to human activity (Gregersen, 2021). This can also be reflected in party politics, 
with most parties supporting climate mitigation and policy differences being between each 
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party instead of in polarized groups, which could be indicative of how supported climate policy 
is among most Norwegians (Linde, 2018). In a way, being environmentally friendly is a part 
of Norwegian identity and what it means to be Norwegian, with 57% of Norwegians believing 
this (Steentjes et al., 2017). While Norway is seen as a country with strong gender equality, 
there is still a difference when it comes to how men and women view climate change. 75% of 
Norwegian women believe that climate change is caused by human activity while only 60% of 
Norwegian men believe this to be true (Gregersen, 2021). This difference can also be observed 
when it comes to individual climate friendly actions men and women take.  
 
3.2 Gender and Mitigation 
 Gender analysis has newly emerged in climate science. Most of the research focuses on 
climate denial and the impact of climate change on marginalized groups, but gendered 
perceptions of mitigation efforts have yet to be extensively explored. As gendered mitigation 
largely takes part on an individual level, the literature discussed here will examine the link 
between gender and individual mitigation efforts. The first section will focus on the bulk of 
existing literature, which largely took place in western countries such as the US and countries 




 In the literature on gendered mitigation, many have analyzed whether gender has an 
impact on climate friendly behaviors. As was touched upon in the theoretical framework 
section, humans sometimes try to maintain their gender-identity by performing masculine or 
feminine actions and this has been observed in studies focused on gender and mitigation 
(Brough et al., 2016). Brough et al. (2016) observed that men may be less inclined to participate 
in eco-friendly behaviors in order to preserve their masculinity due in part to the presence of 
the green-feminine stereotype. This stereotype, although from and studied in American society 
and not Norwegian, draws a connection between consumption of eco-friendly products and 
femininity, which can be seen through studies where eco-friendly consumers were seen as more 
feminine (Borau, Elgaaied‐Gambier, & Barbarossa, 2021; Bennett and Williams in Brough et 
al., 2016). Swim and Gillis (2019) had a finding consistent with this, where individuals 
engaging in pro-environmental behaviors were seen to be more feminine than masculine. They 
also found that individuals were labeled as heterosexual when conforming to the pro-
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environmental behaviors that aligned with their gender (e.g. a man engaging in masculine 
behaviors) (Swim & Gillis, 2019). 
Certain behaviors that impact the climate have been studied specifically, such as eating 
meat. It is known that one of the ways to mitigate climate change is to eat less meat, as meat 
production, and therefore consumption, is one of the sources of climate change causing 
emissions (Westhoek et al. in De Boer, Schosler, & Boersema, 2013). Eating meat has been 
linked to masculinity and this has been observed not only in individual perceptions but also in 
many different languages around the world (Rozin et al., 2012). This connection to masculinity 
has an impact on behavior as women attempted to perform and be in alignment with their 
gender identity by eating less meat and therefore appearing less masculine, while men eating 
meat affirms their masculinity (Rozin et al., 2012).  
 
3.2.2 Nordics 
As notions of masculinity and femininity differ between cultures and societies, it is 
important to get a better understanding of how this topic has been studied in the Nordic and 
Norwegian context. Unfortunately, there is a deep lack of research in these contexts, but two 
main studies focus on how gender intersected with the choice of vehicle. Electric cars, which 
are climate friendly when compared to gasoline cars, have had a feminine connotation, but a 
study by Sovacool, Kester, Noel, and Zarazua de Rubens (2019) of the Nordic countries 
showed that while this view might be correct sometimes, it is not always so. When focusing in 
on Norway specifically, these electric vehicles are attractive to both male and female and 
cannot simply be shelved as masculine or feminine (Anfinsen, Lagesen, & Ryghaug, 2019; 
Sovacool et al., 2019). This result is particularly interesting because it raises the importance of 
context and of conducting these studies in each region to gain a deeper understanding of how 
gender impacts personal mitigation in a specific area. 
 
3.3 Research Gap 
 This subject area of gendered perceptions of mitigation efforts is relatively new and has 
a decent basis of research so far. However, there is a need to add more contextual, in-depth 
knowledge. Thoyre (2020) outlined that it is important to understand how gendered 
expectations impact mitigation in order to avoid widening the “gender “climate gap”,” 
especially when it relates to mitigation in the home, which could result in the exacerbation or 
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creation of inequalities (p. 9). Another study noted the need for a deeper understanding of what 
motivates positions on climate change (Eliška Krkoška, Blanka, & Dava, 2019). 
Most of the studies mentioned in the review were quantitative, which shows a large 
lack of qualitative research in this area. This study will attempt to minimize this gap, while also 
providing a valuable deeper level of understanding and knowledge about how gender impacts 
mitigation, which can be more accessible through the qualitative portion of mixed-methods 
research. 
There is also a lack of studies on this topic that have been conducted in Norway 
specifically. While the knowledge generated from the research above is valuable, it is also 
important to understand the societal expectations in Norway specifically and how they impact 
willingness to participate in environmentally friendly actions. Since, as mentioned above, 
gender expectations are formed by society, what society considers masculine and feminine will 























4. DATA AND METHODS 
In this chapter, I outline and examine my research design and methodology. I will first 
discuss my research design stemming from my research questions. Then I describe study site 
and the participants. I will explain and justify my methods of data collection and how I stored 
and managed this data. To close I will reflect upon my role as a researcher and discuss ethical 
considerations. 
 
4.1 Research Design 
4.1.1 Qualitatively Driven, Mixed Methods Study 
While this research is considered to be mixed methods by definition, as there is both a 
qualitative and quantitative component, the study is mainly centered around the qualitative 
element. This is referred to as an embedded design, which means the quantitative component 
of this survey is added to enhance the research design overall (Schoonenboom & Johnson, 
2017). The qualitative portion allowed me to have in-depth interviews where I was able to 
discuss and have a clearer understanding of how gender links together with CIBs. When 
examining something as complex as gender roles and expectations in society, qualitative 
research is vital in obtaining a deeper understanding of it. Since very few studies on this subject 
exist in Norway, I wanted to balance the few in-depth narratives with some more general and 
larger scale findings. I therefore added the quantitative component in order to get more 
responses from a wider range of people. I decided to utilize an online survey in order to build 
this base that was directly related to the questions I asked in my interviews. 
 
4.1.2 Phenomenological Study 
The design for this study was phenomenological. A phenomenological study focuses 
on the lived experiences of individuals in terms of a certain concept or phenomenon and is 
utilized when it is important to have a deeper understanding of them (Creswell & Poth, 2018). 
Gender expectations and gender performance is a shared human experience and therefore using 
a phenomenological design was the best choice for this study as I aimed to explore this 
phenomenon in relation to climate friendly actions.  
 
4.1.3 Critical Realism 
 A critical realism approach framed much of this research. I originally intended to use 
the interpretivist/constructivist approach but there have been arguments made that this 
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paradigm cannot be applied to quantitative research (Yilmaz, 2013). Critical realism solves this 
problem as it is an approach utilized in mixed methods that incorporates a constructivist 
paradigm. This approach is based on the idea that our reality is created through “individual 
standpoints and perceptions,” but can also exist outside of what is perceivable and therefore 
there are often various interpretations of events or objects (Shannon-Baker, 2016, p. 329). As 
this study focuses on individual perceptions of mitigation efforts, this approach was the best 
fit. Through critical realism there is also a goal to establish a deeper level of understanding of 
a phenomenon while establishing connections to possible underlying structures in society 
which can have an impact on an individual’s actions (McEvoy & Richards, 2006). This 
correlates with the aims of my study as my research aims to establish a deeper understanding 
of gendered perceptions of CIBs while also analyzing the social structures created by gender 
roles and expectations. I also aim to examine how individuals have different perceptions of 
gender and how that might impact their actions as there is a strong value placed on differing 
perspectives in critical realist research (Shannon-Baker, 2016).  
 
4.2 Study Area 
 The study was conducted in Vestland county in Norway. The participants resided in 
and around the Bergen area, which is the second largest city in Norway with a population of 
259,958 people (Statistics Norway, 2020). Being the second largest city in Norway, Bergen is 
an urban hub and a popular tourist destination. This area was chosen as the study site as it is a 
major city in Norway that will be directly impacted due to climate change and whose tourist 
attractions are threatened by rising sea levels and increased rainfall. Bergen was also chosen as 
I have connections in the area which helped me recruit participants. 
 
4.3 Participants 
4.3.1 Interview Participants 
The participants for my interviews were Norwegian men and women from various 





Pseudonyms Gender Age 
Ole Male 20+ 
Hans Male 60+ 
Kari Female 30+ 
Lars Male 30+ 
Andreas Male 20+ 
Eva Female 30+ 
 
The participants had to be from the Bergen area since I wanted to focus on a single area within 
Norway as the cultural norms can differ slightly around the country, especially between urban 
and rural areas, and not least between cultures. It should be noted that this study does not 
expand to the Sámi people of Norway. I also only interviewed individuals over the age of 18 
due to ethical considerations. There ended up being more men than women interviewed, and 
most of the participants have some form of higher education. The professions varied from 
student to academic to military to other miscellaneous positions. Specifics are not given in 
order to preserve the confidentiality of the participants.  
 
4.3.2 Online Survey Participants 
The survey consisted of 67 total responses from individuals from various countries and 
regions such as Norway, Europe, and North America. The participants included 45 women, 21 
men, and one who responded non-binary/prefer not to answer. Initially I aimed to only survey 
Norwegians but the question of who is considered Norwegian emerged, and so in order to avoid 
any ethical complications I allowed anyone to take the survey. 
 
4.3.3 Recruitment Procedures 
To begin the recruitment process for the in-depth interviews, I brainstormed who I knew 
that I could ask to interview. I purposefully did not ask close friends or family as they know 
my personal opinions on related topics and I feared they might have felt pressured to conform 
to what I think, which would result in unreliable data. I recruited two participants via my 
connections, and I also had two gatekeepers who connected me to people in their own networks 
which provided me with the rest of my participants. The recruitment for the survey consisted 
of a similar procedure. A gatekeeper and I sent the link to the survey out to our networks.  
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4.4 Data Collection 
 Data collection took place from 5 January, 2021 until 28 March, 2021 with the 
interviews taking place in January and the survey being open from January until the end of 
March. 
 
4.4.1 Semi-Structured, In-Depth Interviews 
 The main method that was utilized for data collection was semi-structured, in-depth, 
one-on-one interviews. One-on-one interviews were the best choice for this study as I aimed 
to explore my participants’ thoughts, actions, and beliefs on an in-depth level, which this 
method facilitates (Skovdal & Cornish, 2015). It allowed the individuals to speak freely 
without pressure that could come from being in a group. Since the topic of research covers 
gender expectations, which are formed from society, I wanted the individuals to be able to 
speak freely without fear that they will be judged by others. The participants were given the 
choice of whether to conduct the interview in Norwegian, English, or a mix of both. 3 were 
conducted in English, 2 in a mix of both, and 1 in Norwegian. 
 Due to the COVID-19 pandemic and restrictions, the interviews were conducted over 
and recorded with Zoom. Zoom’s record feature gives both an audio and video recording of 
the interview. I chose to record the interviews so that I would have an exact transcript of the 
participants responses, which greatly reduces the risk of taking their responses out of context 
or misquoting them.  
 I had a pre-determined list of questions to ask the participants (see Appendix A) in 
order to make sure we covered the questions I wanted to answer for my research. However, I 
was fully open to deviating from the questions as it led to a more natural conversation which, 
in turn, led to me discovering data that I might not have previously uncovered. The initial 
part of the interview consisted of the participants labeling climate change and climate 
impacting behaviors (CIBs) as either masculine, feminine, or neutral. Overall, the guide was 
developed with my research questions in mind and was examined both by my supervisors and 
colleagues to ensure that they were clear. For the first two interviews, icons of the concepts 
and behaviors that I designed were shown to the participants but were later discarded due to 
feedback from an online survey participant who felt the icons were persuading them to give a 
certain answer. These icons can be found in Appendix B. 
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4.4.2 Online Survey 
 The other method utilized for data collection was a short survey. This survey does not 
serve as the main source of my data and was only conducted to establish a base to build my 
research upon and to compare to the narratives from the in-depth interviews. It is important to 
have a clearer understanding of what the trends may look like on a larger scale, which 
qualitative research cannot always provide. The survey, conducted with SurveyXact, consisted 
of 5 demographic questions and 14 brief questions, all which were closed-ended and multiple 
choice. The survey was written in both Norwegian and English. The questions were the exact 
same as the first set of questions in the qualitative interview guide and can be found in Appendix 
C. As was noted previously, pictures were used on the survey but were promptly taken off after 
the previously mentioned feedback was received. 
There were 73 total respondents with 65 fully complete, 2 partially complete, and 6 
who consented but did not answer any questions. Once the survey was complete, I separated 
those who are from or currently live in Norway from those who do not either come from or 
live in Norway. As the sample from the countries outside of Norway was only 8 responses it is 
not large enough to compare to the data from Norway, and therefore I will only be utilizing the 
data from those who responded that they are from or live in Norway. 
 
4.5 Data Management 
 The data, specifically the audio and video files of the interviews and the non-
anonymized transcripts, were securely stored on the University of Bergen’s SAFE system, 
which is a remote desktop that has a two-factor login system. The interviews were transcribed 
in the SAFE desktop and once finished they were anonymized and stored on my personal laptop 
which is password protected. Data analysis was conducted with the anonymized transcripts. 
 
4.6 Data Analysis 
 To analyze the qualitative portion of my data I utilized thematic networks which was 
developed by Attride-Stirling (2001). NVivo 12 was used to manage the data from the 
interviews. In this software I created codes which were used to develop basic themes and from 
there were grouped into organizing and global themes which then creates a thematic network 
(Attride-Stirling, 2001). This method of analysis was chosen as it provides a logical and 
structured framework which helps create a clear analysis for both myself and the reader. 
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Although the process typically begins by working from the basic themes to global themes, I 
found it more conducive to work backwards as I had a lot of data and knew what my global 
themes might be. The thematic table can be found in Appendix D. 
 As the quantitative portion of the data was a small portion of this study, I utilized a 
basic analysis which included presenting the data using basic percentages and analyzing the 
trends observed from this. As this mixed methods study has an embedded design, the 
quantitative analysis served as supplement and was presented within a basic theme in the 
qualitative findings. The quantitative portion provided a view into trends on a larger scale, and 
the qualitative data was used to give an insight into why individuals may have responded in 
the way they did. 
 
4.7 Quality and Trustworthiness 
When conducting mixed methods research, the quality of the study must be established 
in both the qualitative and quantitative elements. In this section I will also be reflecting upon 
the impact on quality that mixed methods had on the study overall.  
 
4.7.1 Qualitative  
 In order to ensure trustworthiness in the main, qualitative element of my research I had 
to make sure it displayed credibility, transferability, dependability, and confirmability. 
Credibility means that the participants find the results to accurately represent reality and the 
situation being studied and I attempted to ensure this by providing detailed descriptions of the 
participant’s experiences and responses (Yilmaz, 2013) . Transferability is the idea that the 
results found can be applied to other sets of circumstances and areas and to do this I provided 
an in-depth background to the case, issue, and participants (Yilmaz, 2013). Dependability 
means the steps of the research process have been thoroughly explained and for this I provided 
detailed justifications for the processes that were taken during my research. for various  
(Yilmaz, 2013).. The last category of trustworthiness is confirmability which is largely about 
ensuring that the findings come from a proper analysis of the data (Yilmaz, 2013). In order to 
be as ethical as possible I made sure I acknowledged my biases throughout the processes and 
engaged in reflexivity. I have also provided the readers with my thematic network analysis 
table which shows how I analyzed the data. 
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4.7.2 Quantitative  
 Validity, reliability, and objectivity are the elements that go into ensuring 
trustworthiness in quantitative research. The study is found to be reliable when the data can be 
measured consistently each time under the same parameters (Yilmaz, 2013). A form of 
reliability I used was inter-rater reliability where I asked my participants to evaluate a set of 
climate friendly habits and from there I quantified the trends and consistency between the 
respondents (Yilmaz, 2013). It should be noted that the survey had less than 100 responses, so 
the results are unlikely to be consistent each time. However, since the number of responses is 
much larger than in the qualitative portion, it provides an interesting benchmark for 
comparison. Validity, and specifically construct validity in the case of this study, means the 
data is accurate and measures what was intended to be measured. I ensured this by making sure 
that my survey matched my interview guide and measured what I wanted to measure (Yilmaz, 
2013). I attempted to ensure objectivity by making sure my views were not apparent in the 
survey and by objectively analyzing the data.  
 
4.7.3 Mixed Methods 
 As a research design, mixed-methods has the goal of enhancing the validity of a study 
and should ensure multiple validities legitimation, which means the study meets the validity 
standards needed with qualitative, quantitative, and mixed-methods designs. This design has 
been said to increase credibility as utilizing both qualitative and quantitative approaches 
“enhances the integrity of the findings” (Bryman, 2006, in Schoonenboom & Johnson, 2017, 
p. 110).  
 
4.8 Researcher’s Role 
 As a researcher I tried to always be aware of my impact on the research through 
reflexivity. I am very passionate about the issue of climate change so I had to make sure I was 
not projecting any of my personal opinions in the interviews in a way that would influence the 
participants answers or make them feel uncomfortable. It was vital for me to remember that I 
am only here to learn and gain a deeper understanding of this issue. Also, having lived in the 
United States my experience of gender expectations might be slightly different than in Norway 
as these roles are socially constructed. I was aware of this and adjusted my understanding and 
the research accordingly. Although I am half Norwegian, half American, the participants 
possibly were not as comfortable with me, as I was born and raised in the United States, as 
 22 
they would have been with a native Norwegian, so I was mindful of this and tried to make sure 
the respondents feel as comfortable as possible. I also was aware that some people are more 
comfortable talking about gender with someone who shares their gender, so I tried to keep this 
in mind during the interviews as well as when analyzing the data.  
 
4.9 Ethical Considerations 
 Ethics is arguably one of the most important parts of research, and here I will go over 
some of the ethical issues this study must consider. Privacy is a participant’s right to choose 
what they disclose to the researcher, and there is a need to be aware of and avoid invading 
privacy as a researcher (Punch, 2014). Confidentiality is a large part of ethics in research and 
brings in the protection of a participant’s privacy. As was covered in section 4.5, in order to 
ensure confidentiality, the data was anonymized so that there are no clear identifying factors, 
and the data was stored on a secure desktop. Consent is also a big ethical consideration. 
Research cannot be done without the participant’s uninfluenced consent, and this is covered in 
the following section. 
In order to conduct my interviews, it was imperative to follow proper research ethics, 
and this meant ensuring that I obtained informed consent from my participants. Informed 
consent allows the participant to be informed about the study they will be participating in and 
protects them from being coerced into the interview (Green & Thorogood, 2018). My 
participants were presented with an informed consent form detailing various details of the study 
such as the purpose of the research and what it will be used for. In order to proceed with the 
interview, I asked the participants to read aloud the consent portion of the form and detail that 
they were okay with me recording the interview. The consent forms can be found in Appendix 
E.  
Before I began collecting data, I applied for and received ethical clearance from the 
Norwegian Center for Research Data (NSD) (see Appendix F). Through this my application 
was connected to the ethical clearance system for the University of Bergen called RETTE, 





This chapter will present both the qualitative and quantitative findings from this study. 
The main findings fall over three global themes: climate action, gender, and gender and climate 
change. Within climate action the findings were concentrated on climate friendly behaviors, 
the future, and responsibility. The main findings here were that skepticism in climate friendly 
behaviors (CFBs) being as eco-friendly as they seem is linked to the belief that individual 
action alone is not enough to mitigate climate change, and that more action needs to be taken 
from states and corporations. Gender encompassed gender in Norway as well as expectations 
and performance. Here it was found that while gender expectations are becoming more equal, 
there are still some traditional views. A possible impact of language on the discussion of gender 
was also discovered. The findings under the final theme, gender and climate change, focused 
on the gendering of climate impacting behaviors (CIBs) (where the quantitative data is 
integrated), expectations and performance, gendered approaches to climate change, and 
solutions. Some of the main findings here include common behaviors being seen as neutral, 
the type of product impacting the gender assigned to it, and a trend where most behaviors are 
seen as neutral, while a few are polarized. It was also found that there is a difference in how 
the genders view and approach climate change and that expectations could possibly impact 
performance of CIBs, but this is not always a conscious choice. Finally, effective marketing 
could be a tool to help encourage the use of CFBs, especially when trying to get men to adopt 
more non-masculine behaviors, and action by the government could also increase the adoption 
of CFBs.  
 
5.1 Climate Action 
5.1.1 Climate Friendly Behaviors 
 An interesting finding was the discussion of how certain climate friendly behaviors 
may not be as eco-friendly as they seem. Cars were a focus for participants – particularly 
when it came to the production of batteries for electric vehicles (EV). Hans pointed out that the 
production of these batteries also require certain resources that may be scarce and that EVs 
overall still pollute the environment. Kari echoed this by stating that she was not so sure that 
the footprint of producing these batteries and EVs is much lower than that of other cars. Hans 
also highlighted that when climate friendly things are done on a large scale, like the production 
of electric cars, it may change the actual benefit of it: 
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“When it comes to making such a large scale, it is not certain that it is so 
environmentally friendly anyway.” 
Kari expressed that she believes using and repairing the cars we already have is a better idea 
than replacing all cars with EVs. When it comes to the issue of EVs overall, she also believes 
that there are more important things than EVs, such as stopping the building of windmill parks 
around Norway and the dumping of mining waste in the fjords. A similar point was brought up 
by Andreas who discussed how certain small climate friendly actions are not enough. He has 
no faith in solving climate change by recycling and using reusable bags. Flying, he believes, is 
one of the worst actions you can take – stating: never mind the plastic bags.  
 While the research consisted of a set list of CIBs, participants were asked to discuss 
any other environmentally friendly actions that they take. Kari handles bees and said that 
this gives her an insight into how much we are at the mercy of nature and climate and how all 
life is connected: 
“I really think that the whole life cycle is like a hive, everyone is dependent on each 
other.” 
She also mentioned that she composts and so their food waste turns into very good soil which 
she uses in the garden. Hans also does this and added that he grows vegetables in his garden. 
He emphasized how he believes it is important to show his grandchildren where food comes 
from and how it grows and hopes that they will one day be interested in this. In terms of 
consumption, Kari mentioned that she wants Christmases without gifts: 
“I would rather wish we did not have gifts for Christmas Eve at all because I think it is 
completely unnecessary in our consumption society. It's actually like that it hurts inside 
to think about overconsumption even though I'm really conscious and trying to limit 
it.” 
She noted that her and her husband and siblings do not exchange gifts, and while the children 
still receive gifts, she also has tried to buy used things in the past. 
 
5.1.2 The Future 
 When discussing climate change, some participants had negative perspectives of the 
future. Andreas responded that when he thinks of climate change, he immediately thinks of 
how the talk around it is mostly about “small futile actions” that aren’t enough to solve the 
issue. He added that he believes we are too far down the path of unsustainability, to the point 
of no return, and that even if there were changes, it would be hard to get people to sign on: 
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“To reduce consumption as a whole in our society that would mean a reduction in 
quality of life in like the standards of life that we live in, especially in northern and 
western Europe and in the United States. And how are you going to convince 150 
million wealthy westerners to have less power for their heat and their homes and have 
less prepared food and have especially like less medicines, less hospital availability, I 
don’t see that happening.” 
While these discussions express a sense of skepticism, Hans’ statements presented feelings of 
worry. He stated that he fears climate change and is scared for the future. He exemplified his 
concern for the future by discussing his worry about climate change causing mass migration 
and food shortages and how climate change is going to impact Norway specifically and how it 
already has: 
“We have much more rain, we have much less winter in the lowlands - we have to go 
high in the mountains to experience winter. We have landslides and hurricanes and 
floods. We all have much more extreme weather conditions now than ever before. All 
of this affects landslides. We should not ignore the big landslide accident in Gjerdrum 
now that it is due to extremely amounts of precipitation in a period that has washed out 
the salt from the clay and so on. There are consequences. And such things are both that 
there will be more and more of.” 
Hans also expressed a concern for his own future by pointing out how climate change is 
impacting him directly. He discussed how he has a boat and boathouse and since the water 
levels continue to rise it might be completely useless or even destroyed in the future. 
 While there are strong negative feelings, it is also important to touch upon the positive 
perspectives the participants had on the future. Ole conveyed that the issue of climate change 
is one of vital importance and cannot be ignored as it is “essentially a question of our future 
and how we want to live in that future.” With this he added that when he thinks of climate 
change, he is anxious but hopeful at the same time. This hope can be seen in Kari’s response 
as well: 
“It's not too late to do something about it [climate change]. You can always change it. 
I think people are waking up. At least one hopes. I still believe in the good in people.” 
 Throughout the interviews the participants presented numerous solutions to climate 
change. One of main themes that emerged from their responses was to reduce consumption. 
Eva outlined this point succinctly: 
“I don’t think buying gadgets will ever solve the climate crisis. So, buying more things 
is never the solution” 
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She also pointed out that while “consumer culture” may be good for capitalism, it is not good 
for the planet. Ole echoed this by stating that there needs to be a shift away from single use 
items and more towards a circular economy where things get reused. This idea of using what 
you already have has emerged previously and is mentioned again by Eva when she pointed out 
that we should use what we have first before buying new climate friendly products.  
The other two areas of reduction presented were dependence on cars and meat intake. 
Ole expressed that he thinks public transportation is more important and effective than electric 
cars, and that it is “essential in the fight against climate change.” In terms of reducing meat 
consumption, he stated that it is something that needs to be done but is more of the question of 
how much impact individual actions like this can have. This question of who is responsible for 
taking the action and mitigating climate change inevitably comes up when discussing solutions 
to this issue. 
 
5.1.3 Responsibility 
 When asked about whether individuals, corporations, or governments/nations hold the 
responsibility to mitigate climate change, some of the participants pointed out that the onus 
lies on all levels. An interesting point is that each time a participant said we all have 
responsibility, it was followed up by a “but” statement, indicating that the answer is not so 
straight forward. They pointed out that voting is more important, the authorities hold the bulk 
of the responsibility, and finally that individuals can’t fight climate change on our own. They 
discussed how individuals have the power to put pressure on the state via public opinion and 
political activism, and Eva exemplified this through pointing out we have the power to move 
the responsibility up the ladder: 
“If we don’t care about it then nothing is going to change, that’s for sure. But then we have 
to sort of, use whatever little power we have to move the responsibility upwards I think 
because the actual action needs to take place higher up and that’s the responsibility of 
people with much more power than us, normal people.” 
Kari said that she will continue to do her part but pointed out that it will mean nothing if the 
state doesn’t take action as well. Noting that “small actions mean nothing if the entire fjord is 
destroyed 30 years in the future.” 
 None of the participants believed it was only up to the individual to fight climate 
change, they either thought responsibility lies on all levels or lies mainly with those in power, 
i.e., governments and corporations. Ole pushed back against the narrative put out by 
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corporations that individuals are responsible, calling it a naïve argument that would not be 
enough to solve the issue, adding: 
“I would certainly applaud doing greener things in your everyday life but at the end of the 
line that’s not what is going to make the big change. What’s going to make the big change 
is the actions of states and yea, corporations.” 
He also discussed how these companies are more responsible for causing climate change and 
that there are not enough consequences for their actions. One way he proposed to combat this 
is for governments to force big oil companies, for example, to change what they are doing. 
Lars backed up this statement by laying the responsibility at the feet of politicians who have 
the power to put restrictions in place as well as the power to facilitate climate friendly 
behaviors. An example of incentivizing green actions by the government was given by Hans: 
“I think it's “what’s in it for me?” that ultimately applies and therefore I believe that 
the authorities must stimulate, and the authorities have stimulated me to buy an electric 
car.” 
So, while individuals can take action, some of the participants, like Eva, believe most of the 
change depends on policy and political change. 
 
5.2 Gender 
5.2.1 Gender in Norway 
When reflecting upon the concept of gender, the participants offered up some general 
and unique perspectives. Eva relayed that she thinks of it as a fluid concept and as something 
associated with certain traits being masculine and feminine - also pointing out that there are a 
range of behaviors that fall in between this binary. She also provided a unique perspective 
where she expressed that she feels that men are the default and women are gendered: 
“I do feel like it’s more like women have a gender and then there’s men you know like 
it’s more like we are the gendered ones, and they are the, you know, the normalcy, and 
we are the ones with the.. yea.” 
Andreas expressed that when he thinks about gender he is reminded of debates and discussion. 
He stated that he believes it to be silly to claim there are an unlimited amount of gender 
identities but also equally as silly to claim that there are only two.  
While Norway is characterized by gender equality, as described by Hans, Lars pointed 
out that there isn’t full equality and that some aspects are still unfair and unbalanced. Kari 
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echoed this point by saying gender shouldn’t have such an important meaning, but it 
unfortunately does because of the lack of equality both in Norway and around the world. 
The participants were also asked to discuss gender roles in Norway, and the general 
consensus was that while the roles are changing, some traditional roles still remain. Lars 
and Ole expressed that gender roles in Norway are more equal than in other places and that 
there are less significant differences between roles. As was pointed out by Andreas, it is 
important to note that while the roles might be more progressive in the urban areas, traditional 
roles still remain in rural areas. While most of the participants live in Bergen, an urban area, 
Hans is from a rural area and the oldest of the participants, which provides an interesting 
background to his responses. He pointed out that women are coming into the workforce at a 
larger rate and even into positions usually held by men: 
“And my observation in working life, for example, is that the women are coming in 
something like a cannonball and holding positions that were typically held by men - 
i.e., management positions. And that is probably the right way to go, absolutely.” 
Interestingly enough, while Hans supports this, he also expressed some more traditional views 
such as having skepticism towards women in military combat roles, explaining that women fit 
better in certain roles such as staying home with kids, and believing that women in general 
enjoy being in the kitchen. 
Ole and Lars pointed to workplaces as a place where there are more traditional gender 
roles, such as the fact that: “there are more men in construction places or that there are more 
women in hospitals” (Ole). On the other hand, Hans expressed that he thinks while gender roles 
are more progressive in the workplace, they can still be traditional at home, stating: 
“When it comes to the home, it is typically women and I think it applies to a large extent 
in Norway that women still cook.” 
Eva expressed that since becoming a mother, she realized that the gender roles were more 
traditional and less equal than she previously thought. There are certain things that are expected 
of her as a mother that she noted are hard to break out of. 
 One unexpected finding was that the discussion of gender in Norway has an additional 
layer of nuance due to the impact of language. In English, gender and sex are two words that 
describe two different concepts, with gender being a social identity and sex being biological. 
In Norwegian however there is only one word used for both concepts: kjønn. This leads some 
people tend to think about ‘sex’ instead of ‘gender,’ as expressed by Andreas: 
“We have no other choice than to directly translate into kjonn, which is I would say 
maybe, my understanding of kjønn is more closely related to sex, like the actual 
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biological sex […] like the gender is your interpretation of your sex and you don’t have 
that in Norwegian.” 
Lars also expressed this, stating that when he thinks of gender he thinks of “biologisk kjønn” 
(biological sex), not gender. This may impact the conversation about this topic in a negative 
way, with Eva stating she thinks it makes the discussion more confusing in Norway, and 
Andreas believing some important points are getting lost in translation because of it. 
 
5.2.2 Expectations and Performance 
 The participants were asked to reflect upon gender and how expectations have had an 
impact on their performance of their gender. Ole noted that when he thinks of gender, he thinks 
of the social expectations that are placed upon men and women. Despite this, he, along with 
Andreas and Lars, felt like gender and the expectations placed on them as men have not had a 
big impact on their behaviors or lifestyle. They pointed out that certain expectations are still 
there, such as to be a leader or via competition against very fit guys in the military, but they 
aren’t large enough to have a significant effect on them. This was a stark contrast to Eva, who 
thinks gender and expectations have had a massive impact on her: 
“Oh, I think it has a massive impact. Yea. More than we consciously know I think. Yea. 
Less so maybe than in a lot of other countries for sure but I think there are a lot of 
structures there that impact us in ways that we can’t maybe really put our finger on. It 
depends what you’re talking about of course like there’s certain aspects of my life that 
I’ve been totally free to choose whatever irrespective of my gender but other things, 
like subtle things you know that sort of like just seep in as we grow up and guide our, 
the choices that we make, so I think to a larger extent than we think.” 
Eva discussed at length the ways that gender has influenced her actions, such as: knowing how 
and when to walk around a city, always carrying something hard that could be used in self-
defense (e.g., keys), vocalizing things in a certain way in work settings in order to be taken 
seriously and leaving early from events that have a lot of alcohol in order to avoid unwelcome 
situations. Overall, she thought women are way more conscious of gender than men: 
“We [women] are way more conscious of our gender and whatever restrictions and 
concerns we need to have regarding our gender. Yea. To a larger extent than a lot of 
men. […] I think women see the world in a different way because of our gender so a lot 
of the things that we experience is something that a man has never even thought about 
like they don’t even know that it exists you know.” 
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This can also be seen via the responses from the male participants, with them giving short or 
abstract responses on this topic and saying that it isn’t easy to answer such questions about 
gender. For Eva, she continued reflecting and discussed how expectations are different for her 
as a mother. She noted that they are more restrictive for her than for the father. Also pointing 
out that there are particular expectations for women in the home: 
“When it comes to roles when it comes to taking care of the home, I feel like there’s an 
expectation that the woman with the typical female interests and qualities have more 
responsibilities there than then the man, if the man does it it’s really really great and if 
the woman does it its just expected.” 
She detailed that there are also restrictions on her sons, pointing out that they haven’t reinforced 
any stereotypical gender roles on them but if they, for example, wear a pink suit, which is 
bending outside of gender expectations, in the back of her head she knows that someone might 
make a comment about it.   
 While a lot of the discussion centered around how these expectations can be limiting, 
there was also discussion about bending outside of these gender expectations. Eva explained 
that being a woman allows her to bend more than a man could: 
“At the same time my gender has allowed me to do a lot of different things, I think. As a 
female you’re maybe it’s more acceptable for you to explore a lot of different things which 
would be much harder for a man. […] I think in that respect, women have a lot more 
freedom than men.” 
Andreas stated that he thinks it is acceptable to bend a bit outside of what is expected of you, 
and that it’s easier in urban areas, but if you bend too much, you might be seen as queer. This 
was echoed by Ole who pointed out that gender conforming is more relaxed in Norway but 
noting that still there is still pressure to conform. Hans discussed some changes he has seen in 
men’s gender performance, like pointing out that it is more acceptable now for men to wear 
makeup and nail polish or use more feminine products, and that men are more in the kitchen 
now than ever before. 
 
5.3 Gender and Climate Change 
 Here the quantitative data will be woven into the findings, rather than it standing alone 
as its own section. The qualitative data will serve as an insight into why individuals may gender 
certain concepts or climate impacting behaviors in a particular way.  
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5.3.1 Gendering of CIBs 
 
Figure 2: Online Survey Results 
 
Figure 2 shows the survey data. It can be seen that climate change, EVs, public 
transport, bicycles, recycling, and plastic shopping bags trend very neutral. Meat filled diets 
and gasoline cars were seen as largely masculine while the two most feminine CIBs were 
reusable shopping bags and vegetarian diets.  
One finding from discussing why certain CIBs are seen as masculine, feminine, or 
neutral was that most ‘common’ behaviors were seen as neutral. The biggest example of this 
is public transport (i.e., bus, light rail, train), which were largely labeled as neutral both in the 
quantitative and qualitative data. Ole explained that public transport is simply an everyday 
thing and therefore not gendered: 
“I think because its, my immediate thought is that it’s such an everyday and common 
thing that well everyone uses at one point in their life and so I don’t see it as particularly 
gendered.” 
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Most of the participants pointed out that both men and women use it equally. Some pointed out 
that they think the use of public transport is colored more by where one works and lives. Hans 
was the only one who differed and said he believes more women utilize it. 
While both EVs and plastic bags are seen as neutral because they are common, some 
participants also gave more clarification on this. Eva pointed out that almost everyone wants 
one now and that there is a type of EV for everyone: 
“There’s different versions of electric cars that’s now speaking to both genders so I 
feel like almost everybody that I talk to [that] wants a new car has electrics cars on 
their radar and they might choose different electrics cars but there’s something for 
everyone.” 
Plastic bags are neutral for a somewhat unique reason – they are used as trash bags in Norway. 
Almost all of the participants noted that since almost everyone uses them for trash bags that it 
becomes a neutral thing. Climate change was also seen to be largely neutral, and some 
explained that they think that climate change is an issue that impacts everyone irrespective of 
gender and that it is an issue larger than gender. Recycling was seen as more feminine in the 
interviews than in the survey where it was largely neutral, but the interviewees who answered 
neutral noted that recycling is such an everyday thing that it is not particularly gendered.   
Eating a reduced meat diet and having a vegetarian diet were behaviors that were mostly 
seen as neutral in the interviews, but mostly feminine in the survey. Eva explained that for her 
reduced meat diets are neutral because most of the people she knows have that diet: 
“I feel like a lot of the people that I know at least, now have reduced meat diet. […] I 
feel like most people are on board with that unless they have some strong objections to 
veganism.” 
Ole mentioned that he believes the debate around these diets has become so mainstream that it 
does not seem very gendered anymore, and Lars added that he thinks vegetarian diets are split 
50/50 between men and women. Hans, Kari, and Andreas answered feminine for either reduced 
meat or vegetarian, with Hans adding that he believes women are more concerned with eating 
healthy and less environmentally harmful products such as meat.  
 When participants were giving their clarifications for gender, it started to become clear 
that the type of product can impact the gender associated with it. Most of the discussion on 
this centered around EVs. A few of the participants noted that Teslas are seen as more 
masculine, such as Eva:  
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“If you asked tesla specifically, I would say masculine because all the people I know 
and also in the media that talks the loudest about tesla both positively and negatively, 
are men.” 
Hans and Lars also pointed to the Tesla as being masculine and added that women would buy 
a more feminine type of EV. Andreas gave the Nissan Leaf and the Toyota Prius (a hybrid car) 
as feminine examples of EVs and stated that if he were to buy an EV, it would not be one of 
those. Interestingly enough, these three men used words such as “small” and “cheap” to 
describe the feminine EVs, while “heavy” and “expensive” were used to describe masculine 
EVs.  
 Two other cases of kind influencing perception concern vegetarian food and bicycles. 
Both Andreas and Kari noted that they sometimes eat soup but do not see it as vegetarian food 
and this may indicate that certain vegetarian dishes have different connotations. Following the 
trend of commonality causing neutrality, it could also be the case that since soup is so common 
in every diet that it isn’t seen as something categorically different. Bicycles were equally seen 
as masculine, feminine, and neutral, but Lars pointed out that if I had asked about a “big” and 
“expensive” mountain bike then it would have been masculine. Andreas also used the word 
“expensive” when talking about associating bicycles with masculinity.  
Overall, the CIBs were not very polarized but there were a few behaviors that 
were. While it might come as no surprise, both meat-filled diets and gasoline cars had a very 
strong masculine connotation in both the survey and interviews. All the participants described 
a meat filled diet as masculine and Andreas linked it also to the stereotypical buff image of 
military men and working out and gaining muscle. Lars pointed out that men are a bit more 
dependent on meat: 
“I have the impression that men have a harder time letting go of it [meat] than women 
have. That they [men] look at meat as a necessary part of every meal.” 
Kari pointed out that while we need some meat and men really like meat, there is no need to 
have as much meat in our diets as we do today.  
 In terms of gasoline cars being masculine, Ole and Andreas pointed out that they 
believe men are more likely to have a car in general, and even more likely to have a gasoline 
car. Kari described these cars with words like “powerful” and “bigger,” which she associated 
with men. Andreas reflected upon his process of buying a car: 
“I just bought myself a new car and I had a very specific car in mind, and I did buy it 
partly because of the aesthetics of the car and I think you could pretty safely say that 
it’s a typically masculine car.” 
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Some of the participants also expressed that mechanic related things are seen as masculine, and 
that men are more likely to be car enthusiasts or promote gasoline cars.   
 On the opposite side of the spectrum, reusable bags were seen as very feminine in both 
the survey and interviews. Both Eva and Kari discussed how using a reusable bag takes 
planning and that men often times forget to bring one. Andreas reinforced this by saying that 
he sometimes uses one, but he often just forgets to bring one with him. 
While recycling was seen as mainly feminine in the interviews it was mainly neutral in 
the survey. Some said it was feminine because they think women are more concerned with it 
while men don’t care about it as much, but as was covered before, it was seen as neutral due to 
common usage.  
   
5.3.2 Expectations and Performance 
One main finding was that gender and gender expectations do have an impact when 
it comes to performing or adopting CIBs. Ole offered up a perspective that exemplifies this: 
“I think again it ties into the whole thing with expectations - what the different genders 
are expected to do. You might consider that men are less likely to go vegan because 
society does not expect that of men or rather the opposite – society considers it un 
normal for men to eat less meat.” 
Eva expanded on this and discussed how she thinks that if an action is perceived to be feminine 
it is more likely for women to do it, but not men, and if something is perceived to be masculine, 
it is more likely for men to do it, but women would follow as well to a certain extent. In a way 
she pointed out that women are more likely to bend outside of their gender expectations than 
men. Andreas also pointed out that gender can have an impact on actions: 
“I think peoples perceived role of their own gender or maybe insecurity about the gender 
or maybe just strong values about their own gender would affect them about how they 
would be able to adopt different habits.” 
Ole added that if there are strong gender preferences for certain behaviors, like driving a 
gasoline car or going vegan, then gender can be seen to have an impact. 
While some actions may be taken with gender in mind, some of the participants noted that 
it is not always a conscious choice. Both Hans and Andreas reflected that they do not go 
around thinking of things having a different gender, and Hans even said that he has never 
thought about it before. Andreas pointed out that he did not think of gender or masculinity 
when he was buying his car and that it isn’t something common to think about regularly: 
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“I don’t think its something one usually dwells about. You have to ask these kinds of 
questions to make them think about it.” 
He also discussed how he believes it is difficult to properly reflect upon biases one might have 
towards masculine or feminine habits.  
 
5.3.3 Gendered approaches to Climate Change 
 The participants listed several differences between the genders when it comes to how 
they approach and act on climate change. Both Eva and Andreas said they believe that gender 
has an impact on how individuals perceive and act on climate change. Ole agreed with this and 
added: 
“I believe that men are less inclined to engage in climate friendly action or on the other 
hand they are more inclined to, for example, to use gasoline cars or eat more and the 
likes. And I think that ties a bit together with, again, gendered stereotypes in society.” 
Andreas echoed this by saying he believes men in general engage less on a personal level and 
are more interested in the bigger technological solutions. Eva also had a similar observation: 
“I think men in general have a lot more optimism when it comes to technological fixes 
for climate change. That is a very big generalization and I don’t know if it’s true but 
that’s my impression that there’s a lot more like Elon Musks who are like we can just 
invent our way out of climate change.” 
This was an interesting remark considering Andreas talked about how he personally believes 
climate change mitigation should be based in technology and engineering. Eva discussed that 
she feels a more female approach to mitigation would be to reduce consumption and travel, 
more personal actions. Andreas echoed this by stating that he believes women are more actively 
involved in an idealist manner. Lars also had a similar perspective: 
“I have the impression that women are better at taking, in a way, taking personal 
responsibility.” 
Hans said that when he thinks of the gender that has the most environmentally friendly behavior 
he thinks of women. 
 
5.3.4 Solutions 
 The participants were asked to give ideas on how people can be encouraged to adopt 
climate friendly behaviors (CFBs) that are opposite their gender expectation, and some of the 
main solutions centered around messaging, marketing, and social media. Many of the 
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participants suggested using advertisements to encourage people to take climate friendly 
actions, such as a commercial ran for recycling featuring a famous comic:  
“I think of, for example, Atle Antonsen who had an advertisement for sorting rubbish. 
I think this is very good because he is a very popular comedian who is well liked by 
both sexes also my husband himself – it will definitely appeal to both men and women.” 
(Kari) 
Hans also pointed out that it would be a good idea to put athletes or celebrities or influential 
people in commercials or advertisements so that people can see someone they look up to using 
the climate friendly products. Lars suggested that since he thinks masculine men romanticize 
the old days it might be easier for men to eat less meat and more vegetables if they saw an 
advertisement of a man growing and plucking his own vegetables: 
“Maybe for men's part you could go back in time - it is part of these age most masculine 
men who […] romanticize old days in a way. Maybe remind them that it was not 
appropriate to eat meat every day on the farm of a great-grandfather or grandfather, 
for example. That it is entirely possible to be a stout type without, in a way, eating meat 
every day if that is the problem.” 
Andreas talked about how the barbeque commercials in Norway seem to be very masculine, 
and often incorporate a big steak. He pointed out that there is a woman chef from Sweden who 
likes to grill all different kinds of vegetables and implied that there should be more of that 
instead of just meat in these commercials. This accompanied his overall point that in order to 
get more people, especially men, to adopt a vegetarian diet, there has to be information about 
how good and varied vegetarian food can be.  
 Another way of using messaging to market certain CFBs to men in particular was 
provided by Andreas concerning reusable bags: 
“My primary reason to use reusable bags it’s that they’re bigger and stronger. That’s 
actually a good, and I actually thought that’s a good point because maybe that’s very 
masculine to like have as much as you can carry in one shopping bag and then making 
one trip. But I can make it with one trip with one of those reusable bags because they 
are really sturdy, they’ll last for years and you can use it for everything.” 
There are also some strategies already in place that seem to work - Eva pointed to EVs having 
a masculine option as a good example of how to get men to adopt CFBs: 
“In terms of changing to electric cars I think they’ve already done it they’ve come out 
with some awesome looking fancy cars that goes 0 to 100 in 1.7 seconds and all that 
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stuff so you’re sort of like legitimized having that. It can also be status to have it. So, 
there you have a good example of how it can be done.” 
 While governments can certainly also utilize these marketing and messaging strategies, 
the participants suggested various actions to be taken by the state. Andreas pointed to the 
fact that personal convenience is an important aspect of this, and therefore CFBs need to be 
made accessible and possibly incentivized as suggested by Ole: 
“I think in general it is, for example, important to outline how it makes one’s life easier 
– like if there was for instance a health incentive or an economical incentive to go more 
vegetarian, to use more public transport. I think that would benefit greatly. Simply 
because we all think about the economy and how we are going to, yea, use our money. 
I think that would certainly make a difference” 
Eva also suggested an incentive system for sorting trash in which it is given a price – similar 
to the PANT system for recycling bottles in Norway. Hans discussed at length about how the 
state must encourage buying environmentally friendly products by adjusting the prices so that 
it is cheaper to buy these products. He pointed out that he believes people mainly look at what 
they can afford and go from there. A response from Hans summarizes the findings of this 
section well: 
“So, if there were some products that you want and you have two options - one is much 
more environmentally friendly but the other that is masculine how do you get men to 
use it? It may be necessary to stimulate the use of prices or taxes on the less desirable 
product and subsidize the good products, and perhaps also show that it is used by 














This study set out to identify a possible gender gap in personal climate mitigation efforts 
among individuals in western Norway as well as explore how they view these efforts and where 
they believe the responsibility for mitigation lies. I aimed also to explore gender expectations 
and gender performance in both a general context and a climate behavior context to gain an 
insight into this difference in actions. Overall, the general findings are that there is a possible 
gender gap when it comes to taking climate friendly actions and this may partly be due to 
societal expectations influencing performance. Both the qualitative and quantitative data show 
that the climate unfriendly behaviors lean masculine, with the exception of plastic bags, while 
the friendly behaviors lean neutral or feminine. Behaviors that are seen as common are largely 
seen as neutral. In terms of responsibility, there is a trend of not believing CFBs and individual 
action to be enough to mitigate climate change and that mitigation needs to come from all 
levels but mainly those in power.  
Following the thematic layout of the findings, this chapter will discuss the main results 
under each theme. Where relevant, the findings will be linked to existing research and the 
theoretical frameworks of doing gender and gender as a social structure (GSS) will be used to 
analyze them. The real-world implications of the results will also be discussed. It should be 
noted that as with the literature review, there was a lack of existing research that was directly 
relevant to the results of this study. Limitations will also be reflected upon at the end of this 
chapter.  
 
6.1 Climate Action 
6.1.1 Individual Action Not Enough  
When exploring the third research sub-objective on how individuals view personal 
mitigation efforts and where they believe mitigation responsibility lies, the trend that first 
emerged was a sense of skepticism around CFBs and the power of individual action. This study 
found that there was a sense of distrust in CFBs being as eco-friendly as they claimed to be – 
especially when discussing the negative impact electric cars have on the planet. While the 
debate around the environmental impact of EVs is important and valid, their responses also 
seem to be linked to the overall thought that individual action alone does not make much of a 
difference, even though some do still take these actions. This comes at a contrast to a study 
conducted by Pickering, Schoen, Botta, and Fazio (2020) where the participants expressed 
belief that their behaviors can help mitigate climate change. One important point from this 
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study is that it was conducted among youth, while my study was among adults. This could 
imply that there is less confidence in individual impact among adults when compared to 
adolescents, but more research would have to be done to sufficiently back up this claim. Studies 
like ones done by Aitken, Chapman, and McClure (2011) show that this heightened sense of 
powerlessness can result in a reduction of personal action on climate change. The implications 
of this could be an increase in overall climate unfriendly behavior from a society as a whole 
and a decrease in demanding climate action from governments. 
  
6.1.2 Collective Responsibility 
The second trend under this research objective was the belief that individual action 
alone is not enough to mitigate climate change. This was not originally a main focus of the 
study, and it unexpectedly became a very large, important theme as beliefs around 
responsibility can impact an individual’s willingness to adopt CFBs. Two key perspectives 
emerged from this, the first being that responsibility lies solely on governments and 
corporations. These results are similar to a study by Unsworth et al. (2016) where they found 
that people believed that the onus for mitigating climate change is more on companies and 
governments than on individuals. While more duty was placed higher up, individuals were not 
completely absolved of responsibility. This ties together with the other perspective that 
emerged from my study which is that responsibility lies on all levels (individual, corporations, 
governments), which is consistent with a study by Becker and Sparks (2018) where they had 
similar findings of participants ascribing responsibility to each level. This need for collective 
responsibility and action is echoed in the previously referenced study by Aitken et al. (2011) 
that found that if an individual feels like others are not acting to mitigate climate change they 
will feel powerless, which will lead to a reduction in personal mitigation efforts. Masson and 
Fritsche (2021) pointed out that working collectively could help lessen the feeling of 
helplessness, and Obradovich and Guenther (2016) found that shared responsibility has also 
been seen to result in an increase in climate friendly actions. 
These two findings have practical implications as responsibility is a major component 
of the fight against climate change. Not only is individual action simply not enough to mitigate 
climate change on its own, but if the governments and corporations do not step up, it may 
contribute to an already existing sense of powerlessness which can possibly lead to a further 
reduction in personal mitigation efforts. In order to mitigate climate change on all levels, 
nations and corporations need to start pulling their weight, since as has been previously 
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mentioned, they are not doing enough. On the other hand, it is also important to keep 
individuals involved and engaged in the fight against climate change. Individuals have the 
power to hold their governments accountable by public pressure and by voting. Stepping up 
mitigation efforts on the corporate and governmental level could also combat eco-anxiety or 
thoughts that individuals cannot make a difference because the world is too far gone. For 
example, Kari mentioned that personal actions mean nothing if the fjords are destroyed in the 
future but if the government takes climate friendly actions, it may make individuals like Kari 
more confident in their personal behaviors. Also, if climate action became more of a collective 
effort on all levels, it could possibly lessen the split in gendered climate action as the 
interpretations of mitigation efforts as particularly gendered could fade and become more 
gender neutral. 
 
6.2 Gender  
6.2.1 Expectations 
 In order to examine the relationship between gender and performing climate impacting 
behaviors, I had to gain some insight into gender expectations in Norway. The results from the 
findings show that while gender roles and expectations are becoming more equal, there remain 
many that are traditional, in the sense that specific behaviors, actions, arenas and areas of 
interest are mainly prescribed one gender. This is an interesting finding as Norway is 
consistently ranked as a country with high levels of gender equality (United Nations 
Development Programme, 2020; World Economic Forum, 2021). Despite this, it is surprising 
that many of the participants pointed out that Norway does not have full gender equality and is 
not as equal as it seems. 
One participant was under the impression that gender expectations were somewhat 
equal until she became a mother and realized how traditional some expectations still are, 
especially surrounding motherhood and being in the home. A study by Niemistö, Hearn, Kehn, 
and Tuori (2021) that focused on Finnish mothers found that despite Finland being a Nordic 
country, which entails a high level of gender equality, there are still expectations for women to 
be the primary caregiver. It was also observed that the double burden of work and child care 
was not shared by men (Niemistö et al., 2021). The expectation of women in society to perform 
certain household tasks and be the main caretaker for children lies on the interactional level of 
GSS, and cultural expectations of women being responsibly for most of the parenting while 
also working lies at the macro dimension (Scarborough & Risman, 2017).  
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Another interesting trend was how the women in my study seem to be much more aware 
of their gender and how it has impacted their lives, as opposed to the men who gave short 
responses that indicated that they do not feel as much pressure from societal gender 
expectations. This could be the case, or it could be because the men had a harder time reflecting 
upon gender and how expectations influence their performance. They were the only ones to 
point out that ‘doing’ gender was not always a conscious choice for them and that they almost 
never think about it. As Eva pointed out in the interviews, she feels like men are the default 
and women are gendered, which could mean the expectations of men are more naturalized, but 
also this absence of thought when performing gender could imply possible confidence in their 
behaviors. 
In the practical sense, in order to properly navigate and encourage CFBs, there needs 
to be an understanding of how individuals are expected to ‘do’ gender in a certain geographical 
area. These expectations and performance vary from culture to culture and can even vary 
greatly if one drives an hour away from the city. Urban and rural gender expectations were 
noted to be very different in Norway, with many more traditional roles present in rural areas of 




There was one finding that was completely unexpected; this was the possibility of 
language having an impact on the entire discussion around gender in Norway. As both gender 
and sex are combined into one word in Norwegian (kjønn), some participants felt like this could 
negatively impact the discussion around gender in Norway and could result in 
misunderstandings. Stimpson and Herdt (2014) outlined that there is a need to distinguish sex 
from gender as these terms have different meanings. As sex is a trinary categorization, it is not 
logical to equate it with gender which is a spectrum that is fluid and changing. To liken gender 
or ‘kjønn’ to the sex trinary is to risk the erasure of gender identities that appear between the 
male and female binary and could result in less acceptance for genders that appear outside of 
this or less acceptance for those who ‘do’ gender in a way that is outside of what is expected 
of them. Morgenroth et al. (2021) highlighted that limiting gender to a binary enforces a certain 
set of expectations and if an individual violates these, they are punished socially. On the other 
hand, Lykke (2010) discussed how it is not easy to transfer the English distinction between 
these terms to other languages, and that having one term like kjønn could be positive for 
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feminist researchers in theorizing gender/sex. While my participants saw a possible negative 
impact of having one word to describe these two terms, there is not enough relevant data in this 
study to make any concrete statements on its true effect - further research would be required to 
draw sufficient conclusions on this matter. 
 
6.3 Gender and Climate Change 
 The theoretical frameworks of doing gender and GSS fit largely into this section. 
Since CIBs have specific gender labels, there could be a pressure to ‘do’ gender via adopting 
CIBs that are in line with an individual’s gender. These expectations and stereotypes operate 
on the interactional level of GSS but impact and are influenced by factors at the individual 
dimension, such as gendered views on climate, and on the macro level, such as cultural 
expectations for women to be more caring and eco-friendly.  
 
6.3.1 Common = Neutral 
The first result when exploring whether CIBs are masculine, feminine, or neutral, as 
outlined in my second research sub-objective, is that most of the behaviors that are seen as 
common are labeled neutral. This finding is unexpected but not surprising. Public 
transportation is the most prominent example of this trend. When such a large group of people 
do a certain action, such as take public transport, it is not surprising that it is viewed through 
an ungendered lens. It should be noted here that previous studies have found that more women 
use public transportation than men (Duchène, 2011; Sovacool et al., 2019; Vicente-Molina, 
Fernández-Sainz, & Izagirre-Olaizola, 2018). While this may be the case in terms of 
performance, this part of my study examined the gendered perceptions of CIBs. Even if more 
women have this CFB, the participants viewed public transportation as so common and every 
day that it is devoid of gender. 
Another case of assigning ‘neutral’ to behaviors that seem common is seen with EVs. 
Anfinsen et al. (2019) also found that EVs were not mainly labeled as masculine or feminine. 
With EVs being extremely popular and common in Norway it is not surprising that it would be 
seen as neutral. This finding could possibly have important practical implications as it could 
be utilized to get more people, specifically men, involved in CFBs. Instead of working to 
change gender expectations, which would likely take longer time than we have to mitigate 
climate change, a concrete solution could be to utilize campaigns that attempt to make CFBs 
more common. As was done with EVs, the Norwegian government could put in place 
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incentives to make this a reality. In terms of GSS, this would be a macro level program which 
could lead to the altering of perceptions, expectations, and performance at the interactional and 
individual dimensions. 
  
6.3.2 Type Impacting Perception 
Another key discovery under this objective is that the type of product appears to 
possibly impact its gendered perception. The largest example of this came from EVs, with 
smaller cars being more feminine and larger cars and EVs such as Teslas being more masculine. 
A study by Sovacool et al. (2019), which examined if EVs were masculinized, also found that 
Teslas had a more masculine perception. These findings contrast another study that took place 
in a Norwegian context which found that Teslas were seen as both masculine and feminine 
(Anfinsen et al., 2019). Another interesting point of discussion here lies within the language 
used to describe feminine v. masculine versions of products. An unsurprising assignment of 
“small” as feminine and “big” as masculine emerged, but what was slightly unexpected was 
“cheap” being used to describe the feminine and “expensive” for the masculine. This 
association could be the result of the existing pay gap which results in men having more income 
than women, with SSB (2021) reporting that Norwegian men earned 6 440NOK ($712.38) 
more than women on a monthly basis in 2020. It could also be a remnant of the men as 
breadwinner era in society. This is an example of the macro level of GSS, namely the gender 
pay gap, having an impact on gendered associations at the interactional dimension. Despite 
this, this explanation is pure speculation as there are no studies that compliment or explain this 
finding.  
In terms of the real-world implications of this finding, one solution to get more people 
involved in CFBs is to make masculine, feminine, and neutral versions of products. By doing 
this, it could allow people, particularly men, to be more willing to take these actions and not 
have the fear of bending outside of their gender expectations. In a way, this allows them to ‘do’ 
gender but also help the environment at the same time. This process could also help contribute 
to making CFBs more neutral via common behavior. As can be seen with EVs, there is an 
option for everyone which could have led to why it became common and therefore neutral. 
One aspect that should also be considered with this is that bigger cars, which might have a 
masculine connotation, are more energy demanding and take more resources to produce. 
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6.3.3 Masculine v. Feminine CIBs 
 The last finding related to the exploration of gendering CIBs is that behaviors that are 
bad for the environment trend masculine, with one exception, and the behaviors that are eco-
friendly trend feminine and neutral. Meat and gasoline cars, which both negatively impact the 
environment, are seen to be masculine. This is not a surprising result considering meat has been 
found to have masculine connotations in other studies (Rozin et al., 2012). The theoretical 
implications here are that if doing gender and GSS hold true, there could be pressure for 
individuals to conform with the CIBs that are in line with their gender. One differing finding 
that was not expected was related to the gendering of plastic bags. Plastic bags are not good 
for the environment either and Brough et al. (2016) found that it is seen to be masculine, which 
falls in line with the trend of environmentally unfriendly actions tending to be masculine. 
However, in my study plastic bags were seen as neutral. This seems to be due to its 
commonality in use. In Norway, most use plastic shopping bags as their trash bags. This links 
together with the previous finding where most behaviors that were seen as common were 
labeled neutral. On the opposite side of this, reusable bags are seen to be feminine. Swim and 
Gillis (2019) listed reusable bags and recycling to be feminine behaviors in their study. My 
results diverge from this when it comes to recycling as the quantitative part of my study largely 
finds recycling to be neutral. Again, this finding links back to recycling being seen as a 
common, everyday behavior. 
 
6.3.4 Gender Impacting Performance 
In examining how gender impacts performance in terms of adopting CFBs, which is 
the focus of the first sub-objective, the results showed that there seems to be an effect. The 
participants did point out that the expectations put on them by society could influence their 
actions, such as men being less likely to eat less meat because it isn’t seen as normal or expected 
in society. However, it was difficult to get deep reflections on how gender directly impacts 
performance of CFBs. Further research with more pointed questions is needed to discover a 
stronger correlation.  
Interesting results emerged when discussing gender bending and gender conforming 
specifically. There was a trend which indicates that it could possibly be easier for women to 
bend outside of their gender and perform more masculine behaviors, but men are more 
constricted in their bending. In contrast to this, Swim and Gillis (2019) found that gender 
bending women face more negative social consequences than men. Despite this, my finding is 
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supported by a study by Koenig (2018) which discovered that men are in fact more restricted 
in their behaviors than women. It has also been found that this is the case because people view 
males who bend out of their gender expectations to be of a lower social status and “more likely 
to be homosexual” (Sirin, McCreary, & Mahalik, 2004, p. 128). This links back to one of my 
participants remarking that if men in Norway bend too far outside of their gender expectations 
they may be seen as gay. In the lens of doing gender, it may be possible that men 
subconsciously do gender in order to retain their masculinity and status in the male sex 
category, which is a performance on the interactional dimension of GSS.  
The finding of gender impacting performance overall is in contrast to a study conducted 
by Jakucionyte-Skodiene and Liobikiene (2021) which found that gender did not tend to have 
a significant impact on climate friendly choices, rather it was other demographics such as age 
that had a larger impact. On the other hand, my finding supports studies that found gender to 
be an important demographic when examining differences in climate friendly behavior 
(Kollmuss and Agyeman in Thaller 2020). With these two studies in mind, it is interesting to 
analyze that while most participants’ gender has an impact on individuals adopting CFBs, some 
of my participants pointed out that there are other factors (e.g., living location, place of work, 
age) that may have more of an impact on behavior. 
There was also an observable difference in how men and women view and act on 
climate change. Again, the participants noted that they believe gender and expectations have 
an impact here. They considered men to be less inclined to take environmentally friendly 
actions on a personal level and believed women are more climate friendly and engage more 
with CFBs. In how they see the future fight against climate change, the men in my study tend 
to support more technological or engineering-based solutions whereas the women viewed the 
female approach as prioritizing a reduction in consumption and more personal CFBs. Many 
solutions also came up around how to get men to bend outside of their gender expectations and 
perform neutral or feminine CFBs, and most revolved around effective marketing. Brough et 
al. (2016) reached a similar conclusion in their study where they recommended masculine 
branding and marketing of CFBs in order to attract more men to those actions. In a way this 
would be using the macro dimension of GSS to impact the gendered expectations that lie on 




 In terms of methodology, this study was mainly a qualitative focus, and the quantitative 
portion was not as robust as it could have been. While this can be seen as a fault in mixed 
methods research, it due more to a constraint in time. The quantitative part of the study could 
have been made stronger with a proper statistical analysis instead of just a descriptive analysis. 
While this was the case, I believe this combination of methods fit perfectly with this thesis. If 
this thesis was to be taken further to publication, the survey would be sent out again in order 
to gain a wider pool of participants that is more evenly weighted between genders. That way 
data would be more reliable and generalizable. In order to gain a better picture of how CIBs 
are gendered in Norway at large, a larger study would need to be conducted with proper 
analysis. Despite the quantitative portion not being robust, it did not negatively impact any of 
the other data, which still remains valid.  
 One other possible limitation is language. While I am fluent in Norwegian, it is not my 
mother language and so certain dialects can be harder for me to fully understand. This, coupled 
with interview recordings that occasionally had bad audio, may have resulted in some valuable 
data being lost. Despite this, I do not believe this impacted the results of this study as I am 
confident that I understood what was being discussed. 
 As has been discussed, there is a lack of literature on this topic in general which resulted 
in a discussion that was lacking in robust previous research. Again, there is a need for more 
research into this topic so that we can understand more how gender expectations impact 












This study set out to explore the relationship between gender, gender expectations, 
gender performance, and individual climate change mitigation efforts to see if there was a 
gender gap. Overall, there were a few main findings that addressed the objectives of this study. 
In line with the first aim, there is a possibility that gender expectations could impact efforts 
and perceptions of efforts to adopt CFBs. Participants noted that they believe certain 
expectations could impact an individual’s willingness to embrace these actions. There may also 
be a gender difference in how climate change and mitigation actions are viewed and 
approached, with women being perceived to be more eco-friendly and willing to take personal 
mitigation action and men being more likely to support technological fixes to climate change. 
Notable trends appeared when examining how the participants assigned gender to the 
various CIBs, which was the second sub-objective of this study. CFBs were seen as either 
neutral or feminine, most harmful behaviors were seen as masculine, and a trend of common 
behaviors being seen as neutral emerged repeatedly. The latter finding carries a certain weight 
of importance because it provides a solution for governments to try and encourage climate 
friendly behaviors. Since it has been seen that individuals ‘do’ gender and are restricted in how 
much they can bend outside of this due to these expectations being reinforced by the various 
levels of the gender social structure, it may be a good option to seek to make the behaviors 
more common, and therefore neutral, so that both genders can meet in the middle. 
Recommendations for this include using incentives to encourage all to participate or to utilize 
effective marketing. Having famous or influential people, especially men, using or encouraging 
the use of CFBs in commercials could help in this process of appealing to both genders. This 
course of action will not only help the planet but could also increase gender equality. 
 In addition to making behaviors more neutral through common usage, it is also 
important to note that types of products can have an impact on its perceived gender. One way 
to pursue neutral perceptions through common usage could be to make a type of product for 
each gender, as was seen with EVs having masculine, feminine, and neutral options.  
Responsibility was revealed to be a key point of the entire discussion around individual 
climate mitigation action. In line with the last objective, this thesis finds that skepticism around 
certain CFBs is possibly rooted in an overarching feeling that individual action is simply not 
enough to fight climate change on its own, and that governments and corporations are not doing 
enough. This finding, coupled with idea that feeling alone in the fight can lead to decreased 
action, should be of high importance to governing bodies. This thesis also finds a need for 
nations to step up their efforts as well as put tangible pressure, such as policies regulating 
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pollution, on corporations. Individuals also have the power to demand change from their 
governments and to influence markets and products, so their contribution should not be 
understated. Without pressure from the people, governments and corporations will continue 
polluting and we will see drastic degrees of warming. This thesis finds that collective 
responsibility may be a good path forward in the fight against climate change. 
If we are to mitigate climate change collectively, this thesis has shown that gender 
needs to be considered. Since gender expectations and performance vary widely by region and 
seem to have an impact on climate friendly behavior, this type of study should be done in 
specific countries and areas in order to gain a deeper understanding these dynamics. 
Understanding the function of gender in a particular area or society is vital in order to make 
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APPENDIX A: INTERVIEW GUIDE 
 
Introduction 
1. Tell me a little bit about yourself – your age, where you are from, what you do for fun, etc. 
 
Gender Perceptions 
2. Before we get into some questions we are going to do a warm-up activity. I will show you a 
picture of a concept, or a habit or product that impacts the environment and I want you to tell 
me if you think it is masculine, feminine, or neutral. Don’t think about what the “right 
answer” might be or what you might think I want to hear - there is no right answer and I want 
your automatic and immediate thought about it. Do you have any questions before we begin? 
• Concept: 
o Climate change 
• Transport: 
o Electric car 
o Gas powered car 
o Bus 




o Meat filled diet 
o Reduced meat diet 
o Vegetarian diet 
o Vegan diet 
• Misc.: 
o Recycling 
o Reusable shopping bag 
o Plastic bag 
3. Now we are going to look at your responses and I would like you to tell me the reason for the 
answer you gave 
 
Gender 
4. What does ‘gender’ mean to you? 
5. What do you think ‘gender roles’ look like in Norway? 
6. In what ways do you think gender has an impact on your behaviors and lifestyle? 
 
Climate Friendly Behaviors 
7. What does ‘climate change’ mean to you? 
8. **add how they think someone can fight climate change** // what do you think is the best 
way to fight climate change? 
9. Who do you think is responsible for helping fight climate change? 
10. Now we are going to go through the previous list again to see how these fit into your lifestyle. 
I am going to read the list off and I want you to tell me if you have or use these 
products/habits or not. 
a. Can ask follow up about: 
i. Whether they think it is a good idea to use them, or not 
ii. Would they have/use if they could // would they have that diet or not 






Gender + Climate Friendly Behaviors 
12. How do you think there is a difference in how the genders perceive and act on climate 
change? 
13. How do you think the percieved gender, meaning whether it is M/F/N, of these habits and 
products we talked about at the beginning has an impact on people adopting these habits and 
products? 
a. Clarification/examples if needed: 
i. If a product/habit is considered masculine, do you think a man more/less 
likely to do it? A woman? 
ii. If a product/habit is considered feminine, do you think a man more/less likely 
to do it? A woman? 
14. What do you think could be done to make you more interested in adopting a climate friendly 
























APPENDIX C: ONLINE SURVEY QUESTIONNAIRE 
 
(NORSK // find English below) 
 
Du blir invitert til å delta i et forskningsprosjekt: Masculinity v. Mitigation: En 
kvalitativ studie om hvordan kjønnsroller påvirker klimatiltak. Dette prosjektet er 
utført av Anniken Williams, mastersstudent ved Universitetet i Bergen. 
 
Hovedformålet med dette forskningsprosjektet er å analysere og forstå en mulig 
kjønnsforskjell hos individer som utfører miljøvennlige handlinger, ved å utforske 
sammenhengen mellom samfunnsmessige forventninger til kjønn, handlinger koblet til 
kjønn og klimatiltak på Vestlandet. 
 
Les hele samtykkeskjemaet her 
 
Hvis du klikker på "Jeg er enig" nedenfor, indikerer det at: 
 
Du har lest og forstått informasjon om prosjektet Masculinity v. Mitigation: En kvalitativ 
studie om hvordan kjønnsroller påvirker klimatiltak 
Du er minst 18 år gammel 
Du godtar frivillig å delta 
Du gir samtykke til at personopplysningene dine behandles til prosjektets slutt (ca. 15. juni 
2021) 
 







You are being invited to participate in a research study titled: Masculinity v. Mitigation: A 
Qualitative Study on How Gender Roles Impact Climate Change Mitigation. This study is 
being conducted by Anniken Williams, a Global Development masters student at the 
University of Bergen. 
 
The main purpose of this research study is to analyze and understand a possible gender gap 
in individuals taking environmentally friendly actions by exploring the relationship 
between societal gender expectations, gender performance, and climate change mitigation 
in Western Norway. 
 
Please read the entire consent form here 
 
Clicking on "I agree" below indicates that: 
 
You have read and understood information about the project Masculinity v. Mitigation: A 
Qualitative Study on How Gender Roles Impact Climate Change Mitigation 
You are at least 18 years of age 
You voluntarily agree to participate 
You give consent for your personal data to be processed until the end of the project 
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(approx. 15 June, 2021) 
 
If you do not wish to participate in the research study, please decline participation by 
clicking on "I do not agree." 
 
(1)  I agree // Jeg er enig 
(2)  I do not agree // Jeg er ikke enig 
 
 








3. In what region in your country do you live? (please only provide your city or county) // I 




4. What is your gender? // Hva er ditt kjønn? 
(1)  Female // Kvinne 
(2)  Male // Mann 
(3)  Non-binary/Prefer not to answer // Ikke binær/Vil ikke svare 
 
 




For this survey I will list a concept, or a habit/product that impacts the environment and I 
want you to indicate if you think it is masculine, feminine, or neutral. Please indicate 
what your initial reaction is, and do not overthink your answer. Please go to the next 




For denne undersøkelsen vil jeg liste opp et konsept, eller en vane/produkt som påvirker 
miljøet, og jeg vil at du skal indikere om du synes det er maskulin, feminin eller nøytral. 




Climate change // Klimaendringer 
(1)  Masculine // Maskulin 
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(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Electric car // E-bil 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Gasoline car // Bensinbil 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Bus // Buss 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Light rail // Bybane 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Train // Tog 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Bicycle // Sykkel 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Meat filled diet // Kjøttfylt kosthold 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 




Reduced meat diet // Redusert kjøtt kosthold 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Vegetarian diet // Vegetarisk kosthold 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Vegan diet // Vegansk kosthold 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Recycling // Gjenvinning 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Reusable shopping bag // Gjenbrukbar handlepose 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Plastic shopping bag // Plast handlepose 
(1)  Masculine // Maskulin 
(2)  Feminine // Feminin 
(3)  Neutral // Nøytral 
 
 
Thank you for taking this survey! If you live in Bergen or in the immediate surrounding 





Takk for at du tok denne undersøkelsen! Hvis du bor I Bergen eller i umiddelbar nærhet og 




APPENDIX D: THEMATIC NETWORK TABLE 
 
Certain CFBs not as eco-friendly as 
they seem Climate friendly behaviors 
CLIMATE ACTION 
Other CFBs 





Those with power mainly responsible 
General perspectives 
Gender in Norway 
GENDER 
Roles changing, still some traditional 
Language impacts discussion 
Expectations and their impact 
Expectations and 
performance 
Common behaviors seen as neutral 




Type of product impacts gender 
Behaviors not very polarized, few are 
Expectations and gender impact 
performance Expectations and 
performance 
 
Performance not always a conscious 
choice 
 
Differences between the genders 
Gendered approaches to 
climate change 
Utilizing marketing and social media 
Solutions 




APPENDIX E: INTERVIEW AND ONLINE SURVEY CONSENT FORMS  
 
Are you interested in taking part in the research project:  
 Masculinity v. Mitigation: A Qualitative Study on How Gender Roles Impact Climate 
Change Mitigation? 
 
This is an inquiry about participation in a research project where the main purpose is to 
analyse and understand a possible gender gap in individuals taking environmentally friendly 
actions by exploring the relationship between societal gender expectations, gender 
performance, and climate change mitigation in Western Norway. In this letter we will give 
you information about the purpose of the project and what your participation will involve. 
 
Purpose of the project 
The purpose and research objective of this study is: 
• Analyze a possible gender gap in terms of taking environmentally friendly actions by: 
o Exploring the relationship between gender expectations, gender performance, 
and climate change mitigation in Western Norway 
 
The research sub-questions are: 
• How do gender expectations impact efforts to take climate friendly actions? With a 
focus on: 
o ‘Doing gender’ concept 
o Masculinity & femininity 
o Mitigation efforts // environmentally friendly actions 
o Interaction between social (gender) roles and sustainable actions 
• How are views on efforts to take environmentally friendly actions impacted by gender 
expectations? 
• How do men and women perceive various climate mitigation efforts as being 
masculine, feminine, or neutral? 
 
This project is for a master’s thesis. 
 
Who is responsible for the research project?  
The University of Bergen is the institution responsible for the project.  
 
Why are you being asked to participate?  
This study includes interviewing 4-10 Norwegians living in Bergen or the surrounding area. 
 
What does participation involve for you? 
If you chose to take part in the project, this will involve you being interviewed. It will take 
approx. 45 minutes. The interview includes questions about how you view various climate 
friendly actions as feminine or masculine, what you think about gender and gender roles, how 
you feel about climate change, and what you think about gender and climate change together. 
I will record the interview and also will take notes.  
 
Participation is voluntary  
Participation in the project is voluntary. If you chose to participate, you can withdraw your 
consent at any time without giving a reason. All information about you will then be made 
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anonymous. There will be no negative consequences for you if you chose not to participate or 
later decide to withdraw.  
 
Your personal privacy – how we will store and use your personal data  
We will only use your personal data for the purpose(s) specified in this information letter. We 
will process your personal data confidentially and in accordance with data protection 
legislation (the General Data Protection Regulation and Personal Data Act).  
 
My supervisors and I will have access to the data from this project. I will replace your name 
and contact details with a code. The list of names, contact details, and respective codes will 
be stored separately from the rest of the collected data and the data will be saved on a 
research server which cannot be accessed without authorization. If interviews are conducted 
over Zoom, they may collect and store your name, email, and IP address. 
 
I will work with an application called Noted. for writing out (transcribing) the interview and 
a program called NVivo to generate key words and themes to help me analyse the data. After 
the recordings have been transcribed, they will be deleted. 
 
You will not be recognizable in publications as name and occupation will not be included. 
The only bits of personal information to be included are gender, age, and location. 
 
What will happen to your personal data at the end of the research project?  
The project is scheduled to end [exact date currently unknown – end of may/early june]. At 
the end of the project, any personal data will be anonymised.  
 
Your rights  
So long as you can be identified in the collected data, you have the right to: 
- access the personal data that is being processed about you  
- request that your personal data is deleted 
- request that incorrect personal data about you is corrected/rectified 
- receive a copy of your personal data (data portability), and 
- send a complaint to the Data Protection Officer or The Norwegian Data Protection 
Authority regarding the processing of your personal data 
 
What gives us the right to process your personal data?  
We will process your personal data based on your consent.  
 
Based on an agreement with the University of Bergen, NSD – The Norwegian Centre for 
Research Data AS has assessed that the processing of personal data in this project is in 
accordance with data protection legislation.  
 
Where can I find out more? 
If you have questions about the project, or want to exercise your rights, contact:  
• Anniken Williams by email: (anniken.williams@student.uib.no) 
• The University of Bergen via Haldis Haukanes (haldis.haukanes@uib.no) 
• Our Data Protection Officer: [insert name of the data protection officer at the 
institution responsible for the project] 
• NSD – The Norwegian Centre for Research Data AS, by email: 











Consent form  
 
I have received and understood information about the project Masculinity v. Mitigation: A 
Qualitative Study on How Gender Roles Impact Climate Change Mitigation and have been 
given the opportunity to ask questions. I give consent:  
 
 to participate in an interview  
 
I give consent for my personal data to be processed until the end date of the project, approx. 








Vil du delta i forskningsprosjektet 
 Masculinity v. Mitigation: En kvalitativ studie om hvordan kjønnsroller påvirker 
klimatiltak?  
 
Dette er et spørsmål til deg om å delta i et forskningsprosjekt hvor formålet er å analysere og 
forstå en mulig kjønnsforskjell hos enkeltpersoner som utfører miljøvennlige handlinger, ved 
å utforske sammenhengen mellom forventninger til kjønn, handlinger koblet til kjønn, og 
klimatiltak på Vestlandet. I dette skrivet gir vi deg informasjon om målene for prosjektet og 
hva deltakelse vil innebære for deg. 
 
Formål 
Formålet og forskningsmålet med denne studien er: 
• Å analysere en mulig kjønnsforskjell når det gjelder å ta miljøvennlige tiltak ved å: 
o Utforske sammenhengen mellom forventninger til kjønn, handlinger koblet til 
kjønn, og klimatiltak på Vestlandet 
 
Forskningsspørsmålene er: 
• Hvordan påvirker kjønnets forventninger innsatsen for å ta klimavennlige handlinger? 
Med fokus på: 
o ‘Doing Gender’ konseptet 
o Maskulinitet og femininitet 
o Klimatiltak // miljøvennlige handlinger 
o Interaksjon mellom sosiale kjønnsroller og miljøvennlige handlinger 
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• Hvordan blir tanker om innsats koblet til utførelsen av klimavennlige handlinger 
påvirket av forventninger til kjønn?  
• Hvordan oppfatter menn og kvinner ulike klimatiltak som mannlige, feminine eller 
nøytrale? 
 
Dette prosjektet er for en masteroppgave. 
 
Hvem er ansvarlig for forskningsprosjektet? 
Universitetet i Bergen er ansvarlig for prosjektet. 
 
Hvorfor får du spørsmål om å delta? 
Denne studien inkluderer intervjuer med 4-10 nordmenn som bor i Bergen eller omegn. 
 
Hva innebærer det for deg å delta? 
Hvis du velger å delta i prosjektet, innebærer det at du blir intervjuet. Det vil ta deg ca. 45 
minutter. Intervjuet inneholder spørsmål om hvordan du ser på ulike miljøvennlige 
handlinger som feminine eller maskuline, hva du synes om kjønn og kjønnsroller, hvordan du 
føler om klimaendringer, og hva du synes om kjønn og klimaendringer sammen. Jeg skal ta 
lydopptak og notater fra intervjuet. 
 
Det er frivillig å delta 
Det er frivillig å delta i prosjektet. Hvis du velger å delta, kan du når som helst trekke 
samtykket tilbake uten å oppgi noen grunn. Alle dine personopplysninger vil da bli slettet. 
Det vil ikke ha noen negative konsekvenser for deg hvis du ikke vil delta eller senere velger å 
trekke deg.  
 
Ditt personvern – hvordan vi oppbevarer og bruker dine opplysninger  
Vi vil bare bruke opplysningene om deg til formålene vi har fortalt om i dette skrivet. Vi 
behandler opplysningene konfidensielt og i samsvar med personvernregelverket. 
 
Mine veiledere og jeg vil ha tilgang til dataene fra dette prosjektet. Jeg vil erstatte navnet ditt 
og kontaktinformasjonen din med en kode. Listen med navn, kontaktdetaljer, og respektive 
koder lages separat fra resten av de innsamlede datene, og dataene lagres på en 
forskningsserver som ikke er tilgjengelig uten autorisasjon. Hvis intervjuer blir gjennomført 
over Zoom, kan de samle inn og lagre navn, e-postadresse og IP-adresse. 
 
Jeg vil jobbe med et program som heter Noted. for å skrive ut (transkribere) intervjuet og et 
program kalt NVivo for å generere stikkord og temaer for å hjelpe meg med å analysere 
dataene. Etter at opptakene er transkribert, blir de slettet. 
 
Du vil ikke bli gjenkjent i publikasjoner, da navn og yrke ikke blir inkludert. De eneste 
personopplysningene som er inkludert, er kjønn, alder og sted. 
 
Hva skjer med opplysningene dine når vi avslutter forskningsprosjektet? 
Opplysningene anonymiseres når prosjektet avsluttes/oppgaven er godkjent, noe som etter 
planen er 15 juni 2021. 
 
Dine rettigheter 
Så lenge du kan identifiseres i datamaterialet, har du rett til: 
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- innsyn i hvilke personopplysninger som er registrert om deg, og å få utlevert en kopi 
av opplysningene, 
- å få rettet personopplysninger om deg,  
- å få slettet personopplysninger om deg, og 
- å sende klage til Datatilsynet om behandlingen av dine personopplysninger. 
 
Hva gir oss rett til å behandle personopplysninger om deg? 
Vi behandler opplysninger om deg basert på ditt samtykke. 
 
På oppdrag fra Universitetet i Bergen har NSD – Norsk senter for forskningsdata AS vurdert 
at behandlingen av personopplysninger i dette prosjektet er i samsvar med 
personvernregelverket.  
 
Hvor kan jeg finne ut mer? 
Hvis du har spørsmål til studien, eller ønsker å benytte deg av dine rettigheter, ta kontakt 
med: 
• Anniken Williams på epost (anniken.williams@student.uib.no) 
• Universitetet i Bergen ved Haldis Haukanes (haldis.haukanes@uib.no) 
 
Hvis du har spørsmål knyttet til NSD sin vurdering av prosjektet, kan du ta kontakt med:  
• NSD – Norsk senter for forskningsdata AS på epost (personverntjenester@nsd.no) 
eller på telefon: 55 58 21 17. 
 
 







Jeg har mottatt og forstått informasjon om prosjektet Masculinity v. Mitigation: En kvalitativ 
studie om hvordan kjønnsroller påvirker klimatiltak, og har fått anledning til å stille 
spørsmål. Jeg samtykker til: 
 
 å delta i et intervju 
 














Are you interested in taking part in the research project:  
 Masculinity v. Mitigation: A Qualitative Study on How Gender Roles Impact Climate 
Change Mitigation? 
 
This is an inquiry about participation in a research project where the main purpose is to 
analyse and understand a possible gender gap in individuals taking environmentally friendly 
actions by exploring the relationship between societal gender expectations, gender 
performance, and climate change mitigation in Western Norway. In this letter we will give 
you information about the purpose of the project and what your participation will involve. 
 
Purpose of the project 
The purpose and research objective of this study is: 
• Analyze a possible gender gap in terms of taking environmentally friendly actions by: 
o Exploring the relationship between gender expectations, gender performance, 
and climate change mitigation in Western Norway 
 
The research sub-questions are: 
• How do gender expectations impact efforts to take climate friendly actions? With a 
focus on: 
o ‘Doing gender’ concept 
o Masculinity & femininity 
o Mitigation efforts // environmentally friendly actions 
o Interaction between social (gender) roles and sustainable actions 
• How do gender expectations impact the views of efforts to take environmentally 
friendly actions? 
• How do men and women perceive various climate mitigation efforts as being 
masculine, feminine, or neutral? 
 
This project is for a master’s thesis. 
 
Who is responsible for the research project?  
The University of Bergen is the institution responsible for the project.  
 
Why are you being asked to participate?  
This study includes surveying 20-50 Norwegians living in Norway (overall – not limited to 
just Bergen/Vestlandet). 
 
What does participation involve for you? 
If you chose to take part in the project, this will involve that you fill in an online survey. It 
will take approx. 5 minutes. The survey includes questions about how you view various 
climate friendly actions as feminine, masculine, or neutral. Your answers will be recorded 
electronically. 
 
Participation is voluntary  
Participation in the project is voluntary. If you chose to participate, you can withdraw your 
consent at any time without giving a reason. All information about you will then be made 
anonymous. There will be no negative consequences for you if you chose not to participate or 
later decide to withdraw.  
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Your personal privacy – how we will store and use your personal data  
We will only use your personal data for the purpose(s) specified in this information letter. We 
will process your personal data confidentially and in accordance with data protection 
legislation (the General Data Protection Regulation and Personal Data Act).  
 
My supervisors and I will have access to the data from this project. SurveyXact will collect 
and store your survey responses, which will be password protected. They may also collect 
and store your IP address and email. The survey response data will also be saved on a 
research server which cannot be accessed without authorization. Once the survey is closed 
and the data is collected, the survey will be deleted.  
 
You will not be recognizable in publications. The only bits of personal information to be 
included are gender and age. 
 
What will happen to your personal data at the end of the research project?  
The project is scheduled to end 15 June, 2021. At the end of the project, any personal data 
will be anonymised.  
 
Your rights  
So long as you can be identified in the collected data, you have the right to: 
- access the personal data that is being processed about you  
- request that your personal data is deleted 
- request that incorrect personal data about you is corrected/rectified 
- receive a copy of your personal data (data portability), and 
- send a complaint to the Data Protection Officer or The Norwegian Data Protection 
Authority regarding the processing of your personal data 
 
What gives us the right to process your personal data?  
We will process your personal data based on your consent.  
 
Based on an agreement with the University of Bergen, NSD – The Norwegian Centre for 
Research Data AS has assessed that the processing of personal data in this project is in 
accordance with data protection legislation.  
 
Where can I find out more? 
If you have questions about the project, or want to exercise your rights, contact:  
• Anniken Williams (anniken.williams@student.uib.no) 
• Haldis Haukanes at the University of Bergen (haldis.haukanes@uib.no) 
• NSD – The Norwegian Centre for Research Data AS, by email: 










Clicking on the “agree” button below indicates that:  
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 You have read and understood information about the project Masculinity v. 
Mitigation: A Qualitative Study on How Gender Roles Impact Climate Change 
Mitigation 
 You are at least 18 years of age 
 You voluntarily agree to participate 
 You give consent for your personal data to be processed until the end of the project 
 
I give consent for my personal data to be processed until the end date of the project, approx. 
15 June, 2021.  
 
If you do not wish to participate in the research study, please decline participation by clicking 






Vil du delta i forskningsprosjektet 
 Masculinity v. Mitigation: En kvalitativ studie om hvordan kjønnsroller påvirker 
klimatiltak?  
 
Dette er et spørsmål til deg om å delta i et forskningsprosjekt hvor formålet er å analysere og 
forstå en mulig kjønnsforskjell hos enkeltpersoner som utfører miljøvennlige handlinger, ved 
å utforske sammenhengen mellom forventninger til kjønn, handlinger koblet til kjønn, og 
klimatiltak på Vestlandet. I dette skrivet gir vi deg informasjon om målene for prosjektet og 
hva deltakelse vil innebære for deg. 
 
Formål 
Formålet og forskningsmålet med denne studien er: 
• Å analysere en mulig kjønnsforskjell når det gjelder å ta miljøvennlige tiltak ved å: 
o Utforske sammenhengen mellom forventninger til kjønn, handlinger koblet til 
kjønn og klimatiltak på Vestlandet 
 
Forskningsspørsmålene er: 
• Hvordan påvirker kjønnets forventninger innsatsen for å ta klimavennlige handlinger? 
Med fokus på: 
o ‘Doing Gender’ konseptet 
o Maskulinitet og femininitet 
o Klimatiltak // miljøvennlige handlinger 
o Interaksjon mellom sosiale kjønnsroller og miljøvennlige handlinger 
• Hvordan blir tanker om innsats koblet til utførelsen av klimavennlige handlinger 
påvirket av forventninger til kjønn? 
• Hvordan oppfatter menn og kvinner ulike klimatiltak som mannlige, feminine eller 
nøytrale? 
 
Dette prosjektet er for en masteroppgave. 
 
Hvem er ansvarlig for forskningsprosjektet? 
Universitetet i Bergen er ansvarlig for prosjektet. 
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Hvorfor får du spørsmål om å delta? 
Prosjektet inkluderer 20-50 nordmenn som bor i Norge (over hele Norge – ikke begrenset til 
bare Bergen/Vestlandet) som vil fylle ut et spørreskjema. 
 
Hva innebærer det for deg å delta? 
Hvis du velger å delta i prosjektet, innebærer det at du fyller ut et spørreskjema. Det vil ta 
deg ca. 5 minutter. Spørreskjemaet inneholder spørsmål om hvordan du ser på ulike 
miljøvennlige handlinger som feminine, maskuline eller nøytral. Dine svar fra spørreskjemaet 
blir registrert elektronisk. 
 
Det er frivillig å delta 
Det er frivillig å delta i prosjektet. Hvis du velger å delta, kan du når som helst trekke 
samtykket tilbake uten å oppgi noen grunn. Alle dine personopplysninger vil da bli slettet. 
Det vil ikke ha noen negative konsekvenser for deg hvis du ikke vil delta eller senere velger å 
trekke deg.  
 
Ditt personvern – hvordan vi oppbevarer og bruker dine opplysninger  
Vi vil bare bruke opplysningene om deg til formålene vi har fortalt om i dette skrivet. Vi 
behandler opplysningene konfidensielt og i samsvar med personvernregelverket. 
 
Mine veiledere og jeg vil ha tilgang til dataene fra dette prosjektet. SurveyXact skal samle og 
lagre undersøkelsessvarene dine, som blir passord beskyttet. De kan også samle inn og lagre 
IP-adressen og e-postadressen din. Undersøkelsens svardata lagres også på en 
forskningsserver som er ikke tilgjengelig uten autorisasjon. Når undersøkelsen er avsluttet og 
dataene er samlet inn, blir spørreskjemaet slettet. 
 
Du vil ikke bli gjenkjent i publikasjoner. De eneste personopplysningene som er inkludert er 
kjønn, alder og sted. 
 
Hva skjer med opplysningene dine når vi avslutter forskningsprosjektet? 
Opplysningene anonymiseres når prosjektet avsluttes/oppgaven er godkjent, noe som etter 
planen er 15 juni 2021. 
 
Dine rettigheter 
Så lenge du kan identifiseres i datamaterialet, har du rett til: 
- innsyn i hvilke personopplysninger som er registrert om deg, og å få utlevert en kopi 
av opplysningene, 
- å få rettet personopplysninger om deg,  
- å få slettet personopplysninger om deg, og 
- å sende klage til Datatilsynet om behandlingen av dine personopplysninger. 
 
Hva gir oss rett til å behandle personopplysninger om deg? 
Vi behandler opplysninger om deg basert på ditt samtykke. 
 
På oppdrag fra Universitetet i Bergen har NSD – Norsk senter for forskningsdata AS vurdert 
at behandlingen av personopplysninger i dette prosjektet er i samsvar med 
personvernregelverket.  
 
Hvor kan jeg finne ut mer? 
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Hvis du har spørsmål til studien, eller ønsker å benytte deg av dine rettigheter, ta kontakt 
med: 
• Anniken Williams (anniken.williams@student.uib.no) 
• Haldis Haukanes ved Universitetet i Bergen (haldis.haukanes@uib.no) 
 
Hvis du har spørsmål knyttet til NSD sin vurdering av prosjektet, kan du ta kontakt med:  
• NSD – Norsk senter for forskningsdata AS på epost (personverntjenester@nsd.no) 
eller på telefon: 55 58 21 17. 
 








Ved å klikke på «enig» knappen nedenfor indikerer at:  
 
 Du har mottat og fortsått informasjon om prosjektet Masculinity v. Mitigation: En 
kvalitativ studie om hvordan kjønnsroller påvirker klimatiltak 
 Du er minst 18 år 
 Du godtar frivillig å delta 
 
Jeg samtykker til at mine opplysninger behandles frem til prosjektet er avsluttet ca. 15 juni, 
2021. 
 
Hvis du ikke ønsker å delta i forskningsstudien, kan du avslå å delta ved å klikke på «jeg er 
































23.10.2020 av Anniken Marie W illiam s - Anniken.W illiam s@ student.uib.no
Data controller (institution responsible for the project)
Universitetet i Bergen / Det psykologiske fakultet / Hem il-senteret
Project leader (academic employee/supervisor or PhD candidate)
Haldis Haukanes, haldis.haukanes@ uib.no, tlf: 55589259
Type of project
Student project, Master’s thesis
Contact information, student







NSD har vurdert endringen registrert 06.06.2021.  
V i har nå registrert 20.08.2021 som  ny sluttdato for behandling av personopplysninger.  
I tilfelle det skulle bli aktuelt m ed ytterligere utvidelse av den opprinnelige sluttdato 15.06.2021, m å vi vurdere hvorvidt
det skal gis ny inform asjon til utvalget.  
NSD vil følge opp ved ny planlagt avslutning for å avklare om  behandlingen av personopplysningene er avsluttet.  
Kontaktperson hos NSD: Lene Chr. M. Brandt 
Lykke til videre m ed prosjektet!
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